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Agency hobbies 

sf = . 
competition 

Cash prizes totalling nearly 
£100 were given by the directors 
of Colman, Prentis and Varley 
for a staff hobbies competition 
Phe 200 entries were on exhibi- 
tion and prizes were distributed 
al a party given by the directors 

The first prize of £10 for the 
best exhibit was won by Paul 
Temple, one of the agency's 
artists, who submitted a pottery 
horse; and B. D. Lange, of the 
traffic department, won the 
second best exhibit prize of £5 
with a model ship. 

There were six main sections 
under which entries could be 
submitted and several prizes 
were awarded under cach. First 
prize winners were: professional 


painting -James Holland: 
amateur painting -H. L. M 
Williams; professional photo- 
graphy —-Peter Ray; amateur 
photography Maurice Red 
mayne; handicrafts~—-Paul 
Temple; needlework --Peter 


Hampton; models -B. D. Lange 
Entries submitted by children 
of staff Brian Glockler. 

Judges were: painting--Bar 
nett Freedman; photography 
Denis Forman; needlework 
Mrs. Terence Keed; models and 
handicrafts James Gardner 


Selling in the 


Swedish market 

“The Swedes are a technically 
minded people. If you have 
something really good—tell 
people about it, and you can be 
quite technical.” 

This advice was given by Wil- 
helm Paues, director of the Tex 
tile Council of Sweden, when he 
spoke on “Selling to Sweden 
Hints on a Changing Market” 
to exporters at a Manchester 
Chamber of Commerce meeting. 

The talk was arranged by the 
Cotton Board following — the 
recent promotion of British cot 
tons in Sweden staged at the St 
Erik’s Fair in Stockholm 

Competition in the Swedish 
textile market is growing, but 
Mr. Paues pointed out that 
British products enjoyed an enor- 
mous goodwill in Sweden, which 
formed a very stable basis for 
trading relations 


Pictorial review of 
. J . *,? 
firm’s activities 
As part of its policy of inform- 
meg its 70,000 — stockholders, 
employees and the public about 
its activities, Anglo-lranian has 
produced a new booklet, News 
in’ Pictures--1953 
This pictorial review, believed 
to be the first of its kind to be 
published, covers some of the 
world-wide operations of the 
Anglo-Iranian Group during the 
year 1953,  Anglo-Iranian_ in- 
tends to publish a similar pic- 
torial review annually. 
Over 100,000 copies of the 
present booklet are being issued. 


To The Editor. . 


igents hold key to 
advertlising’s future 


Sik, —-On whose instigation has 
the LIP.A. decided to close the 
back door to admission as an 
Associate without examination? 

Is it a belated acceptance of 
the unfairness of the procedure 
in the past, or simply a capitula- 
tion to overwhelming pressure 
from those who gained admission 
the hard way? 

Let the Institute show that this 
is a genuine change of heart by 
taking the logical step of 
differentiating between the 
‘hons” and the “workers.” 

Ihe Incorporated Advertising 
Managers’ Association have fel- 
lows, members and associates. 
Ihe grading is _ intelligently 
applied, though the Association 
does not hold exams. 

Why should not the Institute 
create the M.LP.A. and award 
it, retrospectively, to anyone 
gaining admission by examina- 
tion? Thank goodness there 
never has and never will be a 
back door to the attainment of 
the D.A.A 

Let agents show that they up- 
hold the high standards set by 
the Institute by giving an under 
taking that they will not, in 
future, employ anyone in an 
executive position unless he, or 
she, holds the A.LP.A. or the 
D.A.A. Then, and then only, 
will members of their. staffs 
accept some of their utterances 
as being a litthe more sincere 
than they think them at present 

Advertisers and potential ad 
vertisers will, and must, turn to 
the advertising agencies for 
advice. The future status of 
advertising as a force for good 
or ill is in the hands of the 
Incorporated Institute of Pract: 
tioners in) Advertising and its 
members 

If faith in advertising is to be 
maintained and strengthened they 
must, first and foremost, them 
selves demonstrate a sincere 
belief in it Here is the first 
problem in the “Publicity for 
Advertising” campaign. The 
Advertising Association and the 
Institute should get together on 
it 
DIAGNOSTICIAN OF ADVERTISING'S 

AILMENTS 
(D.A.A.) 
(Name and address supplied). 


How students can 
be helped 


Sirk,- Your correspondents 
“Duplex-Perplex” and W. | 
Walters-Page (December 10) raise 
matters which I would like to 
answer 

Until such time as a single 
advertising examination is estab- 
lished, diploma students only are 
eligible for membership of the 
Advertising Association Diploma 
Students’ Circle. 

There are fundamental dif- 


ferences between the A.L.P.A. and 
the D.A.A. Whereas the former 
is primarily a membership quali- 
fication, the purpose of the 
diploma is to encourage the 
undertaking of a four-year course 
of study 

Moreover, there are no 
honorary D.A.A.s 

Ihe number of D.A.A:s ts in 
the region of 400, of whom 356 
are members of the Society of 
Diploma Members which is affi- 
liated to the Advertising Asso- 
ciation. An impressive number 
of S.D.M.A.A. members hold 
senior positions 

The total number of diploma 
holders may seem small by com- 
parison with other businesses and 
professions. However, the ex- 
aminations only date back to the 
first final of 1931 The war 
years naturally depleted — the 
number of entries, and nowa- 
days about 40 diplomas are 
awarded each year. It takes 
three, four or perhaps more 
years to complete the course, 
and the standard of the exami- 
nations has also taken its toll, 
especially in the early stages 

Should more people seek to 
qualify for the diploma? It is 
significant that the Advertising 


IN THIS ISSUE— 


Criticism of Christmas packs 
page 692 
NEXT WEEK: Ad man’s diary 
for 1954. 


Association, unlike some examin- 
ing bodies, does littl to 
publicise the examinations -pre- 
sumably because it does not 
depend upon the membership 
fees of successful candidates! 

There are, of course, certain 
physical problems. Educational 
facilities are still limited so far 
as accommodation is concerned. 
Provincial students and would- 
be students are seldom present 
in sufficient numbers in their 
respective centres to warrant the 
holding of classes. Unlike the 
secretarial and accountancy pro- 
fessions, one does not find 20 
or more students in every large 
town Nevertheless, the really 
keen student can, of course, 
overcome the difficulty by taking 
a correspondence course. 

The Diploma Students’ Circle 
aims to help students and is in- 
timately aware of the problems 
and difficulties which — exist 
Already it has established a flow 
of informative material, it has 
an excellent advisory service, 
and it has contact with the 
public library system. There is 
also a works visit organiser and, 
as membership grows, it will be 
possible to introduce more and 
more activities for the benefit of 
students 

F. W. Jerkins 
Chairman, 
Diploma Students’ Circle 
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. . 
How competition 
. . . 
is increasing 

V. E. Walker, chairman and 
managing director of Linotype 
and Machinery Ltd., Altrincham, 
told members of the works offi- 
cials association at their 40th 
annual dinner that with the 
present state of the order book, 
assuming unforeseen circum- 
stances would not bring cancella- 
tions, Linotype and Machinery 
Ltd. would have another suc- 
cessful year 

A large proportion of their 
output continued to be exported. 
Competition from foreign manu- 
facturers was becoming increas- 
ingly keen, particularly regard- 
ing prices and terms 

Mr. Walker told how a poten- 
tial customer had asked for two 
quotations for printing machinery 
from British manufacturers. One 
price, with delivery in two and 
a half years, was £132,000. The 
other price, with delivery in three 
years, was £118,000. A German 
manufacturer quoted £75,000 
and promised delivery in nine 
months. —---————_——_ 


. . 
‘Junior Miss 

The third edition of Yardley’s 
Junior Miss has been given a 
more durable form, with a 
square back, card cover, and 
handier size. Price Is. 6d., it 
contains many illustrated articles 
on beauty, fashion, and social 
OCCASIONS. 

There are now some 13,000 
members and 5,000 graduated 
members of the Yardley Teenage 
Club 

Printed by Greenslade & Co. 
(Reading) Ltd.. the jacket was 
reproduced from a kodachrome 
by photo litho, and the run of 
this was continued on so as to 
provide trade folders. These 
were printed in two colours on 
the reverse side giving informa- 
tion regarding publishing date 
and list of contributors. 


. 
HERE WE COME 
Beasley's Ltd., the surgical 
appliances and corsetry manufac- 
turers, have, with their associated 
companies, taken large spaces in 
a double-spread composite page 
in the Bournemouth Daily Echo 
(December 10) which announces 
their move from Newnham, 
Glos., to Boscombe, Bourne- 
mouth. Frederick Aldridge Ltd 
are their agents. 


Shield for print 


students 
A shield, to be 
annually to the student of 
highest merit attending — the 
Bristol School of Printing, has 
been presented to the Bristol 
College of Technology. It was 
given by the Printers’ Managers 
and Overseers Association, west 
of England centre, to com- 
memorate the 60th anniversary 
of its founding. 
First winner is I. P. Powell, 
composing room apprentice, 
E. S. & A. Robinson, Ltd. 
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SPELL-BOUND 


This advertisement for 4711 Cologne 
and toiletries appeared as a front 
page solus in the “Evening Stan- 
dard” on Monday. Pla ed by 
8. 7. Garland Advertising Service 
ltd. it was the only insertion of 
one of the week's most novel 
Christmas advertisements. 


No ads—so they 
miss the “bus 


Cheltenham Corporation de 
cided not to advertise. . 

Now their entertainments 
manager has been asked to sub- 
mit a plan for “a modest 
schedule” of advertisements. 

Council members say they had 
not appreciated all the implica- 
uons Of a “no advertising” 
policy 

One such implication 

Ribble Motor Services Ltd 
wrote to the Council stating that 
in conjunction with two news- 
papers circulating in the north 
of England they were preparing 
pians for a_ holidays scheme, 
which in the past had always 
featured Cheltenham in a special 
booklet, and they hoped that the 
Council would consider inserting 
advertisements when approached 
by the newspapers concerned. 
When the firm were told that 
the Council had decided not to 
undertake any advertising they 
replied that Cheltenham would 
no longer be featured in their 
brochure 


THIS NEWS SMELLS 


The Sunday supplement of La 
Nacion, Santiago, Chile, was im- 
pregnated with perfume. 


Censors Board warn 
on film publicity 
WARNING that “irresponsible film publicity” may bring 


counter-action from the British Board of Film Censors 
is given by A. T. L. Watkins, secretary to the Board, writing 


in “Kine Weekly.” 

“The British Board of Film 
Censors maintains certain stan- 
dards in examining films sub- 
mitted for censorship,” Mr 
Watkins writes. “If a film is 
passed by the Board, the public 
assumes that the film will accord 
with those standards 

“It publicity contrives to give 
a misleading impression of what 
the film contains, it follows that 
the public will be misled about 
the Board's policy 

“We have a right to be con- 
cerned 

“A short time ago the Board, 
increasingly disturbed by the 
trend in film advertising, ap 
proached the trade and had 
discussions with representatives 
of publicity departments. 


Offer of co-operation 


At that meeting the Board 
sas assured of co-operation and 
given an undertaking that steps 
in the right direction would be 
taken 

The Board took the oppor- 
tunity of warning the trade that, 
although it had no wish to 
embark on the censorship of 
advertising, the necessity for this 
might arse if the position did 
not improve.” Mr. Watkins con 


tinued, “That warning holds good 
to-day 

“IT believe it is perfectly 
possible to devise publicity which 
will satisfy the needs of show 
manship without cheating the 
public or giving the trade a 
bad name I believe it is 
time some publicity experts 
ceased to assume the lowest level 
of intelligence in) patrons and 
designed posters accordingly 

“Publicity which emphasises 
the lowest values in entertain 
ment cannot be the right way.” 


Arthur Askey is the star of “Ring 
Up The Curtain, the new 
Ruftlette advertising film being 
produced for Thomas French and 
Sons, Lid., by Theatre Publicity in 
conjunction with the Winter Thomas 
Company, who handle French's 
advertising 1 Technicolor film, iu 
will be suitable for normal or 4D 
screening. Here, with Big-hearted 
trthur are lvor Webber, a director 
of the Winter Thomas Co. and 
NV. N. Jones, manager of French's 
publicity division 


‘Critics of patent medicine ads are 
years behind the times’ 


The outstanding service ren- 
dered to advertising by the 
national and provincial news- 
papers with their own code of 
censorship was emphasised in a 
talk by Mrs. A. FP. Earl, joint 
managing director and advertis 
ing director of DDD. Products 
Ltd., to Shetheld branch of the 
Incorporated Advertising Mana 
gers’ Association 

Mrs. Earl's talk was entitled 
“The not so shocking history of 
Patent Medicine Advertising.” 

Speakers for advertising, she 
said, were generally too apolo- 


getic in their approach. Adver 
tising may have been crude and 
amateurish in the past, but it 
most certainly was not so now 
From the early days responsible 
advertisers had applied their own 
“yard-stick,” and if a product 
had been selling for many years 
it must have proved its worth 
through its advertising policy 
In her 40 years in patent 
medicine advertising, Mrs. Earl 
said that all changes had been 
good ones but critics of advertis 
ing were still basing them argu 
ments on the days before 1914 


The Magazine Men Read 


Information from the Advertisement Managers 
Reginald Harris Publications Lid., 3 Stanhope Row, Mayfair, London, W.1. 
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At the Fleet Street Column Club Christmas lunch. 


Left to right, front 


row: Gwen Palmer, the Lord Mayor of London, Sir Noel Vansittart 


Bowater, Andrew Milne, A. ¢ 
president. 


London 


Clubs eager to 
aid in campaign 
against critics 


Four hundred members and 
guests of the Publicity Club of 
London —a_ record attendance for 
the club's Christmas luncheon—-were 
present at the Savoy last Friday to 
partake of turkey, Christmas pud- 
ding and mince pies; pull crackers 
and wear funny hats; leten to Bric 
Barker express his admiration for 
people who could write for the 
“peasantry”; and hear the chair 
man, Harold Butler, say that ad 
vertising should sell itself as well 
as others’ goods. 

Mr. Butler's plea came inthe 
course of his toast to the guests 
If advertising did more to sell itsell, 
he believed, the “‘gefuffel’ about 
commercial television would never 
have reached its present propor- 
tions. He himself had no doubt 


oe 


Sylvia Weinberg, — vice-chairman, 
pe with Harold Butler and 
Mrs. Butler. 


that argument in muppets of adver- 
tising needed to be backed up by 
facts and figures. 

“The advertising clubs of this 
country await with intense iumpati- 
ence the Advertising Association's 
lead. They are ready and eager to 
play their part,” said Mr. Butler. 

Eric Barker (who was present 
with his wife, Pearl Hackney) 
claimed that publicity was the life- 
blood of show business 


A good product gets the right audience in 


Duncan and Lord Mackintosh, the new 
Left, behind Gwen Palmer, is Harold Fish. 
left is the Mayor of Holborn, 


On the extreme 


BARTS BENEFITS 


Biggest party 
again in most 
generous mood 


Hundreds of members and 
frends of the Fleet Street 
Column Club took the spirit of 
Christmas to the Connaught 
Rooms last week. 

they celebrated with the gusto 
invariably associated with this 
the “biggest of all” advertising 
Christmas parties, and when they 
were called upon to play Father 
Christmas for the children in 
Barts Hospital they responded 
with their usual generosity. 

Answering an appeal from 
(;wen Palmer for “no more than 
last year,” they gave £325— 
exactly the same as last year. 

there was all the usual sea- 
sonal fun—the Baron of Beef 
trumpeted in by the Royal Horse 
Csuards, flaming puddings, carol- 
ling by the Alsatian Revellers, 
and balloons floated down from 
the ceiling. 


Civic guests 

Ihe Lord Mayor was there 
again to head a contingent of 
men in public life including Lord 
Mancroft (Board of Trade), Lord 
Mackintosh (the new president) 
and the Mayor of itelbas. 

Speeches were brief and amus- 
ing. The Lord Mayor (Sir Noel 
Vansittart Bowater) could not 
forbear mentioning in passing 
the fact that a good sheet of 
newsprint deserves a good adver- 
tisement. But the only branded 
product mentioned was toffees 
when tributes were paid to the 
new president (installed during 
soup by the retiring president 
A. C, Duncan). 

Andrew Milne called on Father 
Clackson —father of David 
Clackson—to take an = ovation 
as the only man at table who had 
attended a Fleet Street Club 
lunch 54 years ago. 
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Pictured at the Christmas lunch of the Manchester Publicity Association: 

(Left to right) W. McMillan, L. P. Scott (president), Ald. A. Moss, Lord 

Mayor of Manchester, E. A. Paessler (chairman), F. John Roe, and Oswald 
Dearden (secretary). 


At Birmingham Publicity Association's Christmas dinner. Left to right, 

standing: G. Hitchens (Amalgamated Press); K. Askew (Kemsley News- 

papers); H. N. Brealey (B.S.A.); R. Heath (secretary); K. W. Bailey 

("Birmingham Gazette’) (chairman). Seated: J. W. Bragger (McGraw-Hill 
Publishing), and Father Christmas. 


Before flying by Comet to Rome Albert Milhado addressed Bristol and 

West Publicity Club on export advertising. Here (from left to right) is 

Mr. Milhado with W. F. P. Bishop (chairman), F.C. Jennings (hon. sec.) 
and several members of the Bristol and West Publicity Club. 

Leeds 


Coventry 
al . 
Speaking pace 
A speed of 120 words a minute 
was suggested as a maximum for Bullet luncheon meetings continue 
public speaking by Stuart A. Hirst, to be popular with Coventry Pub- 
the Leeds agent, in a talk to the licity Association. Among _ this 
public speaking section of the Pub- month's distinguished guests were 
licity Club of Leeds. Saying that Barry Edgar and Bill Hartley of 
a good speech consisted of matter, the B.B.C. and Steve Larrabee ‘The 
English, and mechanics, he advised Lone Star Rider” of TV fame. 
would-be speakers to read the Bible, 
Barrie, and Stevenson. 


Buffet lunches 


@ More Club News on page 704 


All Enquiries to Head of Advertisement Dept, B.B.C. Publications, Broadcasting House, Portland Place, Londen, W.1 


The Listener 


AVERAGE WEEKLY NET SALE 136,407 
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TWO VIEWS ON 


Partnership of sales and 
advertising managers 


THE need for the closest possible understanding between 
sales managers and advertising managers was stressed at 
two recent meetings in Lancashire of the Incorporated Sales 


Managers’ Association. 

At a meeting in Preston, 
Edwin J. Ornstien, managing 
director, Max Ritson & Partners, 
Ltd., said that the life of the 
sales manager and of the advertis- 
ing practitioner were inextricably 
interwoven. Advertising stirred 
up demand, but it could not 
work unless personal _ selling 
placed the stocks to fill that 
demand, and unless sales promo- 
tion in the broadest sense was 
brought in to turn the mental 
effect of advertising into a 
physical sale. 

This partnership demanded 
that the sales manager should 
take his advertising practitioner 
fully into his confidence; agree 
with him on objectives and dis- 
close all the problems; keep him 
fed with all the vital figures of 
sales and profits. Equally, the 
advertising man_ should give 
candid information on what ad- 
vertising could and could not do, 
and should steep himself in the 
needs of the sales manager and 
the demands of his market. 


The jobs overlap 


At a meeting of the 1.S.M.A. 
(Manchester branch) Students 
Society, W. Robertshaw, adver- 
tising manager, Joshua Hoyle & 
Sons (Manchester) Ltd., spinners 
and manufacturers, said that 
sales promotion (or advertising) 
was concerned with everything 
wherein the minutest thought has 
been given to influencing sales, 
either directly or indirectly, were 
it packaging, editorial, sales aids, 
or printed, filmed, and spoken 
selling. 

Future sales managers should 
know how advertising manage- 
ment works, Mr. Robertshaw 
stressed. When one considered 
the various fields in which adver- 
tusing was employed the course 
of sales management could be 
seen as equally varied. Direct 
mail advertising, advertising for 
retail stores, political advertising, 
advertising for corporations, all 
had great possibilities for a 
variety of change in the duties 
of a sales manager. 

The duties of the advertising 
manager would vary with the 
type of business in which he was 
employed. He might control a 
large department dealing with 
overseas propaganda, fashion and 


Every advertis 


Good H 


window display, public relations, 
internal welfare organisation, 
radio, outdoor advertising, films, 
and outside selling staff; or, on 
the other hand, his department 
might consist only of himself and 
one or two assistants. 

“It would be impossible for 
anyone to lay down the precise 
duties of sales managers or ad- 
vertising managers by general 
impheation; the two jobs so 
overlap that they become one 
and should be studied together,” 
he said. 
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Jonaus time of great Jou Much 
Right thy most unthritty glee 


And pious thy mince piety 
of 
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Foriy-cight sheet posters, quoting 

Leigh Hunt, are being used by 

Sheldons Ltd., to convey their 
Christmas greetings. 


New developme nt in window display 
is the introduction of a translucent 


blown glass figure holding 

ature pack of Surf. It is being used 

at Selfridges where it revolves in 

front of a white satin and plastic 

bubble fountain -the centre piece 
of the window 


a min- 


Tearing ‘them off 
a strip 


Psychological attempt to minti- 
mise poster-tearing seen at Hot- 
wells, Bristol: a small bill 
between two large posters reads 
“Remember—only very small 
children tear posters. Others 
have sense.” 


‘Unique record’ in trade paper ads 


Each week on the back inside 
cover of Fish Trades Gazette 
there has appeared a different 
advertisement for Mudd’s of 
Grimsby. At no time during the 
past two years has the same an- 
nouncement appeared twice 

“In all modesty,” claims Les 
Herman, advertising and pub- 
licity manager of Mudd’s, “this is 
no mean effort and when it is 
realised that the topic is fish and 
a Subject fraught with difficulties 
for the advertisement copywriter, 
the achievement is so much the 
greater.” 

Prior to joining Mudd’s two 
years ago Les Herman was the 
editor of Fish Trades Gazette 
and writing the above story to 
his old journal he ventures the 
belief that Mudd’s have passed 
the century “in what must be 
almost a unique event in trade 
paper advertising.” 

As to how many replies can 
be traced to the announcements, 
Mr. Herman says that Mudd's 
are secretive on the point, “but 
I can tell you that the firm’ S spe- 


cialiies, when announced on the 
inside back cover, bring an im- 
mediate response from regular 
customers, and not a week goes 
by but the announcement is men- 
tioned by a potential customer. 

“In less than a year the staff 
making Burgees has increased 
fivefold, and the first weck’s sales 
of Gay Gordons exceeded our 
wildest dreams.” 


° 
Poster greetings 

Ihe Award Advertising Services 
controlled by H. EB. Albany Ward 
are exhibiting 80 16-sheet, 2-colour 
letterpress posters and 25) double- 
demy 2-colour, pictorial Christmas 
greetings posters in the company’s 
four groups at Exeter, Swindon, 
Hereford and Salisbury 

In co-operation with the Corpora: 
tion of Salisbury, two 16-sheet 
Nativity posters are being used as 
part of the city’s offical Christmas 
decorations 

Sited within a few yards of the 
city’s Christmas tree outside of the 
Guildhall and being floodlit at night, 
they are attracting considerable 
attention. 


ADVERTISER'S WEEKLY 


80 OFFERS OF 
FREE SAMPLES 


More than 80 products are to 
be offered in the Radio Luxem- 
bourg free sample scheme, which 
is scheduled to start on Wednes- 
day, January 6, at 9 p.m. 

So great has been the demand 
for the free airtime offered to 
advertisers to test the pulling 
power of the station's English 
transmissions that no more 
products can be accepted for the 
present series of broadcasts. 

There are to be two half-hour 
broadcasts each week on Monday 
and Wednesday, 9 p.m. to 9.30 

m., and later the number will 
o increased to three half-hours 
to accommodate the demand 

Each product is allowed, free 
of cost, two 75-word announce- 
ments, dealing with the sample 
offered 

Five products will be offered 
in each half-hour programme 


SOSSCOSOCSCOOOSOS 


tc CO-OP WILL REQUIRE 
TV FACILITIES 


In a statement issued by 
Manchester headquarters of 
the Co-operative Wholesale 
Society last week it was 
4 pointed out that the C.W.S. is 
gopposed in principle to the 
introduction of commercial 
television “but realises that if 
this is to be introduced the 
co-operative movement can-$ 
not be left out in the cold. ¢% 

“It will require equal facil 
ties to those granted to other 
commercial advertisers, and 
the C.W.S. has taken steps to 
protect its position in this 
respect by inquiring from the 
Postmaster General as to the 

ssibility of being granted 

esaees to operate television 
Yservices for the 10 million 
\co-operators in England and 
Wales.” 
Reese esreseereseereeereeoe 
and listeners wiil be asked to 
write direct to the advertisers for 
their samples. Stipulations are 
that advertisers must declare to 
Radio Luxembourg Advertising 
Ltd. the number of requests 
received and give the station a 
uarantee to meet all demands 
foe samples. 

Among the commodities to be 
offered are soups, tea, coffee, 
cosmetics, toothpaste, catalogues 
and children’s novelties 


More egg publicity 

P.E.P. (Poultry and Egg Pub 
licity) has been re-formed under 
the name National Egg and 
Poultry Promotion (N.E.P.P.) 

The first Egg Week is to be 
held in Preston in March 
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At the Fleet Street Column Club Christmas lunch. Left to right, front 
row: Gwen Palmer, the Lord Mayor of London, Sir Noel Vansittart 
Bowater, Andrew Milne, A. ©. Duncan and Lord Mackintosh, the new 
president. Left, behind Gwen Palmer, is Harold Fish. On the extreme 

left is the Mayor of Holborn. 


BARTS BENEFITS 


Biggest party 
again in most 


Pictured at the Christmas lunch of the Manchester Publicity 


Association: 
(Left to right) W. McMillan, L. P. Scott (president), 


Ald. A. Moss, Lord 


Mayor of Manchester, E. A. Paessler (chairman), F. John Roe, and Oswald 
Dearden (secretary). 


i vondon 


Clubs eager to 
aid in campaign 


. 7 . 
against critics 

Four hundred members 
guests of the Publicity Club of 
London-—a_ record attendance for 
the club's Christmas luncheon—-were 
present at the Savoy last Friday to 
partake of turkey, Christmas pud- 


and 


generous mood 


Hundreds of members and 
frends of the Fleet Street 
Column Club took the spirit of 
Christmas to the Connaught 
Rooms last week. 


ding and mince em = crackers 


They celebrated with the gusto 
and wear funny hats; listen to Eric 


Barker express his admiration for a ru Poa this 
people who could write for the ni iggest of a advertising 
“peasantry”; and hear the chair Christmas parties, and when they 
man, Harold Butler, say that ad were called upon to play Father 
vertising should sell itself as well Christmas for the children in 


as others’ goods. 

Mr. Butler's plea came in the 
course of his toast to the guests 
If advertising did more to sell itself, 


Barts Hospital they responded 
with their usual generosity. 
Answering an appeal 


At Birmingham Publicity Association's Christmas dinner. 


Left to right, | 
standing: G. Hitchens (Amalgamated Press); 


from Askew (Kemsley News- 


on Pa “ papers); H. N. Brealey (B.S.A.); R. Heath (secretary); K. W. Bailey 
he ant P } me re — gg yg oo a (‘Birmingham Gazette mn. — os if W. Bragger (McGraw-Hill 
commercial television would neve é ’ Publishing), and Father Christmas. 

have reached its present propor. exactly the same as last year. : . . F 


tions. He 


himself had no doubt 


Ihere was all the usual sea- 
sonal fun—the Baron of Beef 
trumpeted in by the Royal Horse 
C,uards, flaming puddings, carol- 
ling by the Alsatian Revellers, 
and balloons floated down from 
the ceiling. 


Civic guests 

Ihe Lord Mayor was there 
again to head a contingent of 
= in apa life including Lord 

Mancroft (Board of Trade), Lord 
Mackintosh (the new president) 
and the Mayor of Holborn. 

Speeches were brief and amus- 


in e Lord Mayo oO 
Ve sie eee en (Sit Noel Before flying by Comet to Rome. Albert Milhado addressed Bristol and 
forben mtionin . asein West Publicity Club on export advertising. Here (from left to right) is 
: : ; orocar mentioning in passing Mr. Milhado with W. F. P. Bishop (chairman), F.C. Jennings (hon, sec.) 
Sylvia wenn: la om, po — ; _ 7 _ — a and several members of the Bristol and West Publicity Club. 
ais wil arol uler an lewsprint deserves a goc er- 


Mrs. Butler. usement. But the only branded 


product mentioned was toffees 
when tributes were paid to the 
new president (installed during 


Leeds 
Speaking pace 


Coventry 
that argument in support of adver- 
tising needed to be backed up by 
facts and figures. 


Buffet lunches 


A speed of 120 words a minute 
“The advertising clubs of this soup by the retiring president was suggested as a maximum for Bulfet luncheon meetings continue 
country await with intense impati- A. C. Duncan). public speaking by Stuart A. Hirst, to be popular with Coventry Pub- 
ence the Advertising Association's Andrew Milne called on Father the Leeds agent, in a talk to the _ licity Association. Among this 
lead. They are ready and cager to Clackson — father of David public speaking section of the Pub- month's distinguished guests were 
play their part,” said Mr. Butler. Clack i> whe oo aatla licity Club of Leeds. Saying that Barry Edgar and Bill Hartley of 
Eric Barker (who was present ackson—*O Ke an Ova # N a good speech consisted of matter, the B.B.C. and Steve Larrabee “The 
with his wife, Pearl Hackney) 48 the only man at table who had English, and mechanics, he advised Lone Star Rider’ of TV fame. 
claimed that publicity was the life. attended a Fleet Street Club would-be speakers to read the Bible, 
blood of show business lunch 54 years ago. Barrie, and Stevenson. @ More Club News on page 704 


A good product gets the right audience in 


The Listener 


AVERAGE WEEKLY NET SALE 136,407 
All Enquiries 10 Head of Advertisement Dept, B.B.C. Publications, Broadcasting House, Portland Place, Londen, W.1 
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TWO VIEWS ON 


687 


Partnership of sales and 
advertising managers 


THE need for the closest possible understanding between 
sales managers and advertising managers was stressed at 
two recent meetings in Lancashire of the Incorporated Sales 


Managers’ Association. 

At a meeting in Preston, 
Edwin J. Ornstien, managing 
director, Max Ritson & Partners, 
Ltd., said that the life of the 
sales manager and of the advertis- 
ing practitioner were inextricably 
interwoven. Advertising stirred 
up demand, but it could not 
work unless personal _ selling 
placed the stocks to fill that 
demand, and unless sales promo- 
tion in the broadest sense was 
brought in to turn the mental 
effect of advertising into a 
physical sale. 

This partnership demanded 
that the sales manager should 
take his advertising practitioner 
fully into his confidence; agree 
with him on objectives and dis- 
close all the problems; keep him 
fed with all the vital figures of 
sales and profits. Equally, the 
advertising man_ should give 
candid information on what ad- 
vertising could and could not do, 
and should steep himself in the 
needs of the sales manager and 
the demands of his market. 


The jobs overlap 


At a meeting of the I.S.M.A. 
(Manchester branch) Students’ 
Society, W. Robertshaw, adver- 
tising manager, Joshua Hoyle & 
Sons (Manchester) Ltd., spinners 
and manufacturers, said that 
sales promotion (or advertising) 
was concerned with everything 
wherein the minutest thought has 
been given to influencing sales, 
either directly or indirectly, were 
it packaging, editorial, sales aids, 
or printed, filmed, and spoken 
selling. 

Future sales managers should 
know how advertising manage- 
ment works, Mr. Robertshaw 
stressed. When one considered 
the various fields in which adver- 
tusing was employed the course 
of sales management could be 
seen as equally varied. Direct 
mail advertising, advertising for 
retail stores, political advertising, 
advertising for corporations, all 
had great possibilities for a 
variety of change in the duties 
of a sales manager. 

The duties of the advertising 
manager would vary with the 
type of business in which he was 
employed. He might control a 
large department dealing with 
overseas propaganda, fashion and 


window display, public relations, 
internal welfare organisation, 
radio, outdoor advertising, films, 
and outside selling staff; or, on 
the other hand, his department 
might consist only of himself and 
one or two assistants. 

“It would be impossible for 
anyone to lay down the precise 
duties of sales managers or ad- 
Vertising managers by general 
implication; the two jobs so 
overlap that they become one 
and should be studied together,” 
he said. 


wy 


fongus time of great Too Much 
QP Right thy most unthritry glee 
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Forty-eight’ sheet posters, 

Leigh Hunt, are being used by 

Sheldons Ltd., to convey _ their 
Christmas greetings. 


quoting 


e*@ 


New development in window display 
is the introduction of a translucent 
blown glass figure holding a mini- 
ature _ of Surf. It is being used 


at Selfridges where it revolves in 
front of a white satin and _ plastic 
bubble fountain. the centre piece 


of the 


window 


Tearing them off 
a strip 


Psychological attempt to mini- 
mise poster-tearing seen at Hot- 
wells, Bristol: a small bill 
between two large posters reads 
“Remember—only very small 
children tear posters Others 
have sense.” 


‘Unique record’ in trade paper ads 


Each week on the back inside 
cover of Fish Trades Gazette 
there has appeared a different 
advertisement for Mudd’s of 
Grimsby. At no time during the 
past two years has the same an- 
nouncement appeared twice. 

“In all modesty,” claims Les 
Herman, advertising and pub- 
licity manager of Mudd’s, “‘this is 
no mean effort and when it is 
realised that the topic is fish and 
a subject fraught with difficulties 
for the advertisement copywriter, 
the achievement is so much the 
greater.” 

Prior to joining Mudd’s two 
years ago Les Herman was the 
editor of Fish Trades Gazette 
and writing the above story to 
his old journal he ventures the 
belicf that Mudd’s have passed 
the century “in what must be 
almost a unique event in trade 
paper advertising.” 

As to how many replies can 
be traced to the announcements, 
Mr. Herman says that Mudd's 
are secretive on the point, “but 
I can tell you that the firm’s spe- 


cialities, when announced on the 
inside back cover, bring an im- 
mediate response trom regular 
customers, and not a week goes 
by but the announcement is men- 
tioned by a potential customer. 

“In less than a year the staff 
making Burgees has increased 
fivefold, and the first week's sales 
of Gay Gordons exceeded our 
wildest dreams.” 


. 
Poster greetings 

Ihe Award Advertising Services 
controlled by H. FE Albany Ward 
are exhibiting 80 16-sheet, 2-colour 
letterpress posters and 250 double- 
demy 2-colour, pictorial Christmas 
greetings posters in the company’s 
four groups at Exeter, Swindon, 
Hereford and Salisbury 

In co-operation with the Corpora- 


tion of Salisbury, two 16-sheet 
Nativity posters are being used as 
part of the city’s official Chnstmas 


decorations 

Sited within a few yards of the 
city’s Christmas tree outside of the 
Guildhall and being floodlit at night, 
they are attracting considerable 
attention. 


ADVERTISER'S WEERLY 


80 OFFERS OF 
FREE SAMPLES 


More than 80 products are to 
be offered in the Radio Luxem- 
bourg free sample scheme, which 
is scheduled to start on Wednes- 
day, January 6, at 9 p.m. 

So great has been the demand 
for the free airtime offered to 
advertisers to test the pulling 
power of the station's English 
transmissions that no more 
products can be accepted for the 
present series of broadcasts. 

There are to be two half-hour 
broadcasts each week on Monday 
and Wednesday, 9 p.m. to 9.30 

m., and later the number will 
be increased to three half-hours 
to accommodate the demand 

Each product is allowed, free 
of cost, two 75-word announce- 
ments, dealing with the sample 
offered 

Five products will be offered 
in each half-hour programme 
SOS SSSSSSSOSSSOOOSSG 


CO-OP WILL REQUIRE! 
TV FACILITIES 


In a statement issued by 
Manchester headquarters of 
¢the Co-operative Wholesale 
f Society last week it was 
pointed out that the C.W.S. 1s 
opposed in principle to the 
introduction of commercial 
television “but realises that if 
this is to be introduced the 
co-operative movement can-% 
not be left out in the cold. 4 

“It will require equal facili- 
ties to those granted to other 
commercial advertisers, and 
the C.W.S. has taken steps to 
protect its position in- this 
respect by inquiring from the 
Postmaster General ag to the 

sibility of being granted 

oonee to operate televisions 
services for the 10 million 
co-operators in England and 
Wales.” 
Reser eereeeceserseeoeree 
and listeners will be asked to 
write direct to the advertisers for 
their samples. Stipulations are 
that advertisers must declare to 
Radio Luxembourg Advertising 
Ltd. the number of requests 
received and give the station a 
uarantee to meet all demands 
ier samples. 

Among the commodities to be 
offered are soups, tea, coffee, 
cosmetics, toothpaste, catalogues 
and children’s novelties 


More egg publicity 

P.E.P. (Poultry and Egg Pub 
licity) has been re-formed under 
the name National Egg and 
Poultry Promotion (N.E.P.P.) 

The first Egg Week is to be 
held in Preston in March 
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New president 
for McKim 


At a meeting of the directors of 
McKim Advertising, D. E. Long- 
more was elected president, succeed 
ing James C. Baxter, who becomes 
chairman of the board. Mr. Long 
more has served the agency for 
more than 25 years and has been 
manager of McKim offices im 
London for five years, as well as 
in’ Vancouver, Toronto and Mont 
real. He is succeeded as executive 


vice-president by H. R. McDougal. 
* * * 
Charles W. Brown has been 


appomted advertisement manager ol 

Water Life & Aquaria World——-ovn 

of the Poultry World Ltd. group 
* 


* * 

Roland EF. Wilson, editor of the 
Stockport Advertiser, was congratu 
lated upon his recent appointment 
to the board of directors, by the 
Mayor of Stockport, Ald. A 
Foulkes, when members of the stat! 
of Swain and Co., Ltd., proprietors 
of the paper, attended their annual 
dinner-dance. Colonel S. Astle, 
managing director, recalled that the 
tdvertiser had been published for 
1) years 

7 + * 

John Lindsey, Conservative party 
publicity officer in the north-west 
area, has been transferred to Lon 
don. He is succeeded in Manchester 
by Stanley Rowland. 

* * 


* 
Peter Macnab has been a 
honorary press relations officer to 
the Institute of British Bakers. 

* + 


* 

R. H.C. Watts, account executive 
with Stuart Advertising Agency 
ltd., married Mildred Blackmore 
at Leverstock Green. 

* 


* 
Modern Caravan, new published 
by Heathcock Press Ltd, has 
appointed W. T. Town as circula 
tion manager. 


tt the Pearl & Dean house-warm- 


ing. OL. to or.: EF. Pearl (chairman), 
KE. C. Mackenzie (WS. Crawford 
lid), and Sir David Griffiths. 
thout WOO agents and advertisers 
inspected the firm's new premises 
in’ Dover Street on each of the 
three evenings on which the house 
warning was held. 


| News A bout 3 


After four and a half years with 
C. Peacock Ltd. (Liverpool) 
Robert A. Fraser is joining C. 
Vernon and Sons (Liverpool) Ltd 


as a COpywriter-visualiser, in the 
New Year. 


e - * 

David Clackson and Harold Fish 
were, on Monday, both re-clected 
representatives for Farringdon 
Without on the City of London's 
Court of Common Council. 

* 


* 

William Penn, managing director 
of Wm. Penn Ltd., the London 
mail-order house, has been elected 
president of Finchley Bowling Club. 

. * 


New publicity manager of Eyre 
and Spottiswoode, the publishers, is 
John Bright-Holmes who comes 
from Oxford University Press. He 
succeeds E,. Laird-Clowes. 


Two veteran space 
buyers honoured 


Two well-known space buyers who 
have retired this year were the chief 
guesty at the Christmas luncheon 
of the Press Advertisement Man 
agers’ Association—Jack Bottell of 
1lfred Pemberton Ltd. and Archie 
Swatton of John Haddon and Co., 
Lad. They were each presented with 
a week-end bag. The picture shows 
(left to right) Mr. Bottell, W. 

Lattimore, president of the Asso- 
ciation and London representative 
of the “Birmingham Post,” and 

Mr. Swatton 


Presentation to their 
chief 


Ihe entire staffs of the two Dis- 
play Craft factories, offices and 
studios, assembled at the firm's 
headquarters at Acre Lane, Brixton, 
to make a presentation to ther 
managing director, H. Ashford 
Down, to commemorate his year of 
presidency of the Display Producers 
and Screen Printers Association. In 
accepting a parchment scroll auto 
graphed by every member of the 
stall, together with a fitted toilet 
case and leather portfolio, Mr 
Ashford Down expressed — great 
appreciation of the  spontancous 
nesture. 


YOUNGER | 


FILMLETS 


Will C. Grant, president of the 32-office international advertising organisa- 
tion, Grant Advertising, Inc., was guest of honour at a cocktail party at 
the London office. Left to right: Will C. Grant, Lord and Lady Gifford, 
Mrs. Grant and E. D. Garrott, managing director of the leaden Office. 

Mr. Grant plans to open offices in Paris and Rome. 


Carl Brunning, managing director 


‘ of Circular Distributors Ltd., gave a 
dinner party at the Savoy Hotel last week to several of his clients. The 


picture includes Carl Brunning, F. Wilkinson, advertising director 
of Levers; P. Hood, sales promotion manager of Levers; ». 

Hill, of Levers; 53. Zinkin, advertising manager of Gibbs; N. C. 
Humble, assistant advertising manager of Pepsodent; A. J. Hood, pro- 

motion director of Hudson & Knight; J. G. Shipley, promotion advertising 
manager of Hudson & Knight; 1. C. Stamp, advertising manager of Procea 

Bread; Col. W. A. Woollam, advertising director of Mazawattee; 3. D. i 
Davies, assistant advertising manager of Vick; F. B. Langford, director of 
Circular Distributors; and C. 1. Williams, associate director of S. 

Peacock. 


The Lord Mayor misses his putt 


A light-hearted exchange of bers, John Cook and Dennis 
letters has taken place between Passmore; George Bell was con- 
the Lord Mayor of London, Sir firmed as a member of the com- 
Noel Bowater, and the News- mittee in the place of T. 
paper & Advertisers Golfing Parry, resigned owing to pressure 
Society. In accepting a vice- of business. G. H. Dunbar was 
presidency of N.A.G.S. (ADVER- re-elected as honorary treasurer 
TISER’S Weekty, November 26), and G. Hutchins as honorary 
Sir Noel regretted that he would — solicitor. Philip Hudgell was 
not have much time for golf again appointed secretary and as 
during his year as Lord Mayor this is his 19th year in that 

unless, of course, N.A.G.S. capacity, he can be said to have 

could fix up a putting green on — started the first year of the 
the top of the Mansion House. — second round. 
It is understood that N.A.G.S. 
was prepared to do this on con- 
dition that use of the putting 
green was restricted to the Lord 
Mayor and his staff and mem- 
bers of the Society! 


ve . 

Signed windows 

The directors of the Bain- 
bridge store, Newcastle, have 
decided that their window 

L. M. Masius, captain, pre- dressers should be allowed to 
sided at the annual general meet- sign their work. They say: 
ing of the Society when the “It is just the same as 4 
following officers were elected creative artist signing his pic- 
for 1954: vice-captain, J. B. tures. The window dresser can 
Melhuish; new committee mem- _ take the praise or the brickbats 
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ADVERTISER'S WEEKLY 


Review of Advertising Films 


OT the least interesting 
aspect of The Airscrew 
Co. and Jicwood Ltd.'s two 


films “Weyroc Man-Made 
Timber” and “Building—The 
Weyroc Way” shown at the 
Building Exhibition at Olympia 
was the way their cinema was 
lined with plain, veneer, paper 
surfaced and plastic surfaced 
boards of this material. 

When the lights went up after 
each film performance, there 
remained this tangible reminder 
of the films’ subject matter. This 
is of special importance, as the 
films themselves are businesslike, 
straightforward, and unexciting, 
but doubtless of great interest to 
builders looking for substitute 
materials for timber in the drive 
to cut down building costs. 

In the first film, running time 
14 minutes, we follow the process 
of the making of Weyroc, first 
introduced in 1945, from the 


—- — 


P<. 


Advertising on the screen 


and round the walls 


S. PRESBURY & CO. LTD., GLOUCESTER HOUS 


By PAUL NUGAT 


delivery of wood chips to the 
factory until, bonded with syn- 
thetic resins, it emerges in board 
form to undergo different finishes. 
More impressive from the buil- 
ders point of view are the later 
sequences of standard tests to 
which the material is submitted, 
and from the point of view of 
labour costs, the apparent ease 
with which it can be worked 

Both films are Kodachrome 
16 mm. productions by Verity 
lilms Ltd. The second one is a 
natural sequence to the first in 
that it shows the many duties 
Weyroc can perform— panelling. 
skirting, shelving, flooring in 
homes actually built. 

Running time: nine minutes 
approximately. 

Bd # ik 

ROM now on, to be invited 

to a film show put on by the 
Gas Council is to be assured of 
at least 10 minutes almost pure 
entertainment. Reverting to that 


A scene from “Weyroc Man-Made Timber.” 
on this page, portrays the various processes of the product's 
manufacture from the wood chips stage. 


well-tried belief that a small 
dose of light diversion makes the 
stomaching of more solid fare 
more digestible, they have spon- 
sored a series of six films entitled 
“Behind The Scenes.” 

These take the form of a tour 
conducted by Ronnie Waldman 
(as debonair and accomplished 
a compere as ever gazed un- 
flinchingly into an audience), a 
tour of popular leisure spots like 
Dudley Zoo, the Ideal Home 
Exhibition, the Festival Hall, and 


More than 3,600 cinemas, or 76/, of the total number in Britain, are 
Independent, i.e. not members of the two big circuits. 
Of the 1,817 population centres (outside London) which have 
cinemas, no less than 1,476 have Independent cinemas only. 
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This film, reviewed 


the Streatham ice rink, in which 
we are let into the secret of how 
the animals are kept warm, the 
food cooked, the auditorium 
heated and acoustically treated, 
and the ice kept cold. Need one 
say, that all these activities are 
pursued by courtesy of gas. 

In fairness it must be said that 
this series has been well devised 
and executed by Film Workshop 
Ltd. Some of the varied material 
is purely entertaining: some of 
if is entertaining and instructive 


the Independent cinema 


sereen stretches over 


Tis 


Spread throughout the whole country, in big cities and small towns, 
and reaching a potential public of 15,000,000 people in 
every walk of life, the Independent cinemas offer an 
advertising medium you cannot afford to miss. 


your product. Film! 


Britain 


yours through 


PRESBURYS 


. .. for preference 


Our Service — Solus and Semi-Solus Films—with no restriction 
on length nor on the number of “Visuals” or ‘‘Mentions” of 
in ci all over Britain. 


E, 19, CHARING CROSS ROAD, LONDON, W.C.2. 


Telephone: WHltehall 3601 
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When to 


use live- 


action in 


ad films Wy ae = 
a ji 


defining the function of 
the three main types of 
advertising films — live-action, 
cartoon and puppet —it is, of 
course, extremely difficult to 
generalise. Yet there is a clear 
dividing line between the three. 

Live-action first and foremost 
is ideal for demonstrating in a 
realistic background atmosphere 
how a pressure cooker works, 
how a product removes stains, 
how to make a good cup of 
coffee, how to use a household 
appliance Live-action photo- 
graphy is also very useful for 
getting across beauty and 
glamour, or for showing articles 


the texture or appearance of 
which is a sales point in itself, i.e. 
food, material, clothes, ete It 
is hard, however, to be other 


than realistic with live-action and 
it is difficult to give such films a 
strongly individual style 

It is often useful, therefore, to 
employ the greater freedom of 
cartoons to promote the merits 
of a product well known to the 
public. Cartoons which have a 
completely individual style bring 
a rapidity of expression and a 
rhythm which it is very hard to 
achieve elsewhere. If well made, 


the cartoon can also have charm 
and entertainment value as well 
as a most powerful sales impact 


A scene 

hy Andre Sarrut (see ADVER- 

riseR'S Weexty, November 26, 
page 492) 


from a film produced 


Puppet production is, im my 
view, particularly useful for illus- 
trating pictorially a story which 
mainly relies on being told orally 
or sung particularly if that story 
is simple or sentimental. British 
television has made great use of 
puppets in illustrating children’s 
stories, and the mistake has been 
avoided of making the puppets 
move too much or too realistic- 
ally, the story being built 
round a comparatively inanimate 
puppet 

Puppets suffer inevitably from 
a lack of rhythm and therefore 
lack real punch, but they can put 
over a “sweet and lovely” story 
successtully Puppetry existed 
long before the cinema but has 
rarely been used for entertain- 
ment films because of its limita- 
tion. Ihere is now a danger 
that, because of television, the 
public may soon have had its 
surfeit of puppet fare. 

Whatever film medium is de- 
cided upon, the basic need re- 
mains for quality in production, 
for in the end it is that quality 
which makes or mars a_ film 
campaign.-Andre Sarrut. 
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Tucks 


N unusual tie-up between Raphael Tuck & Sons Ltd. and 


the Elephant and Castle 
of that cinema 


Theatre 
It was a full colour display panel, measuring 3.5 


was recently seen in the fover 


feet by nearly eight feet, of Mount Everest, announcing the coming 


to the cinema of the film ‘ 


The Conquest of Everest.” 


Superimposed on the hase of the mountain was a large decorative 


panel reading 


panel was a large-size 


brilliant red bow of real ribbon. 
given to the illustration of 
a brilliant spotlight. 


“and another grand Christmas attraction everywhere 
Raphael Tuck's Christmas cards for choice.” 


To the right of the 


reproduction of a Christmas card with a 


Touches of silver glitter were 


Mount Everest and scintillated under 
The world importance 


of this film, which 


ensured big attendances at each showing, resulted in this tie-up heing 


a hig success for Raphael Tuck 


ADVERTISER'S WEEKLY 


ixtended accommodation 
at his Old Bond Street 
premises enables Stanley 
Schofield to undertake 
every aspect of l6mm. 
film production under the 


one roof. | 


We extend the 


Season’s Greeti ngs 


to all our friends 


in advertising, 

7 
and look forward to 
1954 with every 
confidence that we 


(fo 


Ss 


can still be of service 


to them through the 


HOME COUNTIES 
NEWSPAPERS GROUP 


STANLEY SCHOFIELD 
PRODUCTIONS LTD. 


| 6,7 & 8 Old Bond Street, W.1! | 


MAYfair 4642 3 


\ fi LUTON 


TE XTILE 
MANUFACTURER 


EMMOTT & CO LTD 31 KING ST WEST 
London Office: 50 TEMPLE CHAMBERS 


LOCAL 


MANCHESTER 3 
TEMPLE AVENUE EC4 


Tre 


The oldest administrative and 
technical weekly reaching every 
local government office. 


GOVERNMENT 
CHRONICLE 


The QUALITY medium with the INFLUENTIAL readership 
RATE CARD from Display Advertising Offices 

| 21-22 GROSVENOR STREET, LONDON, W.1, 

| (L) EWS, 


Telephone GROsvenor 7452-3-4 
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HE bottle in which Richard 

Hudnut Lid. are retailing 
their “Light and Bright” hau 
lightener is not only very good 
to look at- it is also very easy 
to hold and for that reason 
not easy to drop. 

For those who jump to the 
erroneous conclusion that this 
product is a kind of shampoo it 
might seem that whoever de 
signed the bottle should have 
included two or three “wrinkles 
for the fingers in order to pre 
vent the thing shipping out of 
wet hands But this hair 
lightener is mot a shampoo and 
the hands do not get wet 

The label on the bottle follows 
the curve of the glass and the 
“flash” trade-mark thus stands 
out in a manner out of all pro 
portion to its size 
+ * 5d 


rAKE off the elegant octagonal 
top with its bright yellow tasse! 
and the Chen Yu lipstick and 
matching nail lacquer comes to 
view im an attractive setting ol 
white satin. Designed by Leggct 
Nicholson & Partners Ltd. this 


This Chen Yu pack is in lacquer 
red and printed in black and gold 


~ © 
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Packaging Survey 


The “exploding” 
lubel follows the 
curve of the glass 
in this well pro- 
portioned _ bottle 
‘ for hair lightener 


Double Dare” set forms one ot 
three highly glamorous packs 
made by C. H. G. Jourdan Ltd. 

Bach box is in lacquer red 
printed in black and gold and 
topped off with the eye-striking 
yellow tassel. In the case of the 
elaborate “salamander cabinet” 
the gold lid is lifted, the tassels 
ire pulled and the satin lined 
interior reveals a bottle of liquid 
foundation, a large box of match 
ing face powder and a lipstick 

oe K * 

SOMEWHAT in the same field 
Herts Pharmaceuticals Ltd. have 
produced a Nivea Creme pack 
especially for the Christmas 


‘é e a é 


oe) 
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Glamour and convenience combine in 


best Christmas packages 


In the last of his monthly surveys of current packaging for 1953 our correspondent 
draws attention to some outstanding Christmas containers. This has been a notable 
year for British packaging and has seen the first of what is expected to be an annual 
carton design competition. The growth of packaging applications throughout industry 
and the distributive trades has been so marked that much more space than had been 
expected has had to be found for the next National Packaging Exhibition which, 
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according to present plans, will occupy both the Empire and 
National Halls at Olympia from January 18-28, 1955. “Advertiser's 
Weekly” has been authoritatively informed that the space already 
booked has almost exhausted the capacity of these halls. This 
is a remarkable state of affairs having regard to the fact that 


the event is more than 12 months off. 


This easy-to-carrs 
@ retail unit of dress 
material is a great 
convenience to the 
shopper and eflec- 
tively suggests a 
“gir purchase 
when placed in 
display form on 
the counter The 
pattern and colour 
of the cloth are 
fully visible to the 
shopper 


trade Here the design chosen 
was, lor the time of the year, 
of a very formal type. One in 
teresting feature, however, is the 
fact that the “festive wrapper 
can be casily taken away from 
the pack thus ensuring that re 
tailers will not have an out-of! 
season line on their hands 
* * * 

mie gift’ packs introduced by 
‘Pyrex are admirable Little 
glamour attends this sort of 


The wrapper can be removed for 
post-Christmas retailing. 


Design of the Pyrex gift packs are 
all in the same “family” style 


The elaborate 
“salamander cabi 
net’ of Chen Yu 
is satin lined and 
contains liquid 
foundation, match 
ine face powder 
and a lipstick 


kitchenware and yet in a straight- 
forward and clearly seen sort of 
way these containers do their 
job very attractively. 

The designing was carried out 
by Stuart Advertising Agency 
Ltd. for James A, Jobling & Co., 
Ltd. and all are in the same 
“family” style and bear the 
“Pyrex” house colours of red and 
yellow with scraperboard illus- 
trations of the contents on the 
sides. These packs are more 
accurately described as “sleeves” 
because they are of thin card- 
board into which the normal 
(and stouter) brown cardboard 
packs are slipped before despatch. 
ok * 


A KEEN awareness of the value 
of a tasteful pack presentation in 
a competitive Christmas market 
is shown by Horrockses, Crewd- 
son & Co., Ltd.. with their film 
and card item for dress material. 
In neatly folded 4°5 yard lengths, 
the materials are overwrapped in 
“Cellophane” cellulose film and 
enclosed within specially shaped 
carriers of printed card. This 
arrangement gives many advan- 
tages to customer and retailer 

The pattern and colour of the 
cloth are fully visible to the 
shopper who can compare and 
choose at leisure without asking 
an assistant to take down rolls 
from the shelves. Moreover, the 
small retailer can display a con- 
siderably greater range than he 
could hope to carry m roll form. 
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the final touch.. 


Here is a typical example of co-ordin- 
ated exhibit planning by Priestleys. 
Designed and produced in quantity 
for P. P. Payne & Sons Ltd. of 
Nottingham, this dispenser unit pro- 
vides the answer to functional display 
plus point-of-sale appeal. 

Produced in stout plywood with clear 
acetate protection for the attractive 
Floral Ribbons with which our 
clients have built up a world-wide 
reputation. 

Have you a sales problem of this kind? 
Maybe we have the answer. 


GLOUCESTER: TEL. 22281-4 
LONDON: TEL. TRA. 4277-8 
MANCHESTER: TEL. BLA. 3851 
BIRMINGHAM: TEL. MID. 0528 
CARDIFF: TEL. CARDIFF 31217 
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Unequalled in Kent 


9 Newspapers 
| Order 


3 Stereos 
| Account 


=I 18,121 este Seat Sata 
Associated Kent Newspapers 


counts Office _ 
30 High Street, Chatham (Chatham 2213) 


Ads 
Aaver 


E. W. Player, Led., 30 Fleet Street, E.C.4 
(Central 2786) 


tie Christmas display arranged by Jay's Ltd. for their Oxford 
Circus window has a mottled gold background with a clear 
transparent film covering. Green lighting comes from the top and 
gold lighting from the bottom with red spots from the side wings 
This gives a multi-coloured effect on the film The branches are 


ferraniacolor asia iowlaaed eatin 
—- * a 7e 
FILMS 


FeRRANIACOLOR is the latest and most thril- 
ling colour process for professional and amateur 
photographers, yielding beautiful transparencies in 
. natural colours. Ferramiacolor can be easily proces- 
RESULTS sed by the user and results can be seen a couple of 
hours after making the exposures—-no longer is i 
, necessary to wait several days, or weeks ,whilst films 
.~ SA ME are being processed by a centralised laboratory. 

Ferraniacolor films are available in 35 mm. 20 exposures, 
in cassettes o 114d. plus 3 Lid. P.T. (refills 8 10 plus 3 - 

a DA y PT.) or F20 roll films (a) 9/14. plus 3/24. P.T. 
in For free booklet: “How to Use Ferraniacolor Film’ send a 
nostcord to Neville Brown & Co. Ltd., 77 Newman St., W.1 


SUGGESTIONS for Christmas gifts form a useful and traffic-stopping 


S T U D } O display in a London window of the General Electric Co., Ltd. 
Phone : 
BRIG G S — | How to display 


ARTISTS AND - with MUSIC 
PHOTOGRAPHERS HIS Christmas display for 


British European Airways 1s 
in the window of Dorland House. - 
Designed by W. R. Szomanski, 
distinction 1s given to its effec- 
tiveness by the incorporation 
of a working musical box (the 
= tune is “Holy Night”) and inter 
changing lights. Ihe tree 1s 
12 ft. high and made from 


glour aluminium and wooden rods 
i ' covered with 278 — sculptured 
paper drapes and branches in 
various colours 
PHOTOGRAPHS ; 
J 
SILKSCREEN ARTS U2| al their best... 


07 SHIRLEY ROAD. CROYDON ... come from Morath’s 
aoor;rscomeét S8tat-6 


LOCORD Berlei 
husine sy was 
recently enjoved in 
the corset depart 
ment of a Picea 


colour laboratory — the 
WIGMEST GRADE SPEEDY SERVICE most modern in the 
CLEAN © SHARP ) EXPRESS 4 country. Enlargements 
CRAFTSMANSHIP DELIVERY up to Sft. — the largest 


~ ’ 4 oe | dilly store when 
S6DAY-OLO*? printers direct colour prints made | 4°), ia it presented this 


in England. : ; i window display. 


Photographer Desiened by Ni 
p———------- Morath Seaean = { : - yew shi. the win 
HARROW ’ dow made unusual 
Scenery | : use of paper sculp- 
BILLPOSTING =" of London b ~ ture in rich and 
COMPANY ities | ve ferae “ varied colours. The 


14, Cornwall Gardens, S. Kensington, 2 <a ; corsets and bras 


a London, S.W.7. Tel: WEStern 2652 cs my were also multi 
37 SPRINC STREET w.2. os Sei tats ARe amaatt a - coloured. 
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NEWS 


ae Knitwear industry 


FROM WORLD > 
wo” promotes a ‘Miss’ 


HE hunt for “Miss Sweater best fitted to fill the bill. She 

Girl, 1953” came to an end was described as a girl who 
in New York when a predomi- “soothes and rewards the eve, 
nantly male audience of news- rather than paralysing = it.” 
papermen, radio and television Crowned with this new queen 
representatives, together with was four-year-old Karen Waters 
leaders of the knitwear industry, who was selected as “Miss 
named Cindy Wood as the lady Sweater Girl, 1973." Chosen 
by the finalists was “Mr. Sweater 
Guy, 1953-—-the man we'd most 
like to buy sweaters for.” 

The competition formed part 
of the “National Sweater Week” 
promotion organised by the 
Wool Bureau and the National 
Knitted Outerwear Association. 

Inscribed silver cups were 
presented to both sweater queens = /he line-up before the predominantly male audience went to work 
and the 1953 version was also = and chose “Miss Sweater Girl, 1953," and the same type of lady for 
given a complete wardrobe of  /973.) This shapely American promotion way arranged by the Wool 
all-wool sweaters and a $100 Bureau and the National Knitted Outerwear Association. 
savings bond. “Mr. Sweater 
Guy” also came in for a free 


wardrobe of all-wool sweaters. East This handbook is being include details on advertising 

compiled with the co-operation agencies, government, agricul 

; of a number of Asian govern- ture and industry, currency and 

Asia ments with a view to meeting the import regulations, communica- 

—_ needs of businessmen dealing tions and education Special 

An “Asian Annual” is being with Asian markets and of stu- sections will deal with trade 

prepared for publication early dents of eastern affairs generally relations between the various 

next year by Eastern World, the The book will contain statis European countries and the East 

“Soothes and rewards the eve...” monthly journal , dealing with — tical, trade and other informa Colour advertisements will be 
.. “Misy Sweater Girl, 1953." South-East Asia and the Far tion concerning Asia, and will accepted 


Could we get on without 


\\ Cc don't pray Seo 

far as to claim that 
Spicers Paper Consultant 
ae i 


t 


indispensable 
But we do say 
loudly and emphaticall 
that it is an excellent habit to 
have him at any conterence 
where paper is a major issue 


And we know many firms that acre 


sp uk to ® picer. | 


Telephone: CENTRAL g2in - iy New Bridge St., Londor 
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ADVERTISER'S WEEKLY 
Ad Man’s Christmas 
Bookshelf 


lid 
Who dic 
. s 
it? 
Murder In The Radio Department, by 


Alfred bichler, Hammond, Hammond «A 
('o,, Ds. Od. 


HIS is a detective story with « 

difference. The chief of on 
of the best-known American ad 
vertising agencies 1s stabbed to 
death with a kitchen knife and the 
question is “whodunit.” Before 
the trail to that shocking (though 
understandable) outrage can 
fairly begin, however, the chief's 
blonde wife drops dead having 
drunk something with a slightly 
bigger kick in at than usual 

Beyond that point outrage 
follows not unnatural outrage in 
the usual pattern of the modern 
crime novel but the gimmich 
of this one is that a character 
on the staff sets out to solve the 
whole deplorable business by the 
application of advertising prin- 
ciples. 

That situation gives rise to 
such paragraphs as this 


“Advertising is based on 
knowledge of what people 
want and why they want ut 
In 10 years of advertising 1 
had learned a lot about people 
and how to make them want 
to buy whatever 1 had to sell 
Why couldn't the principles of 
selling he used to analyse a 
murder? Someone had sold 
himself the idea of murdering 

. and all l had to do was 
to discover the selling points 
in that idea 

“Suppose, LT thought, 1 had 
an assignment to write a com 
mercial that would make 
someone commit: this murder 
What copy appeal would 1 
use? What reasons wiry 
could 1 give?” 


Ihe only trouble about such 
an approach in this instance 1s 
that it takes about 150 more 
pages to wind up a case than 
would take anyone using one 
more normal, Apart from that 
it may be soundly argued that 
this is subtle propaganda for 
no commercial television and/or 
bed-time reading for ambitious 
account executives. 

After all, it ought to be pos 
sible somehow to knock off the 
chief and get away with it. 


The truth about 
Northeliffe 


Lord Northelifle, by A. P. Ryan 
(Collins Brief Lives), 7s. 6d. 

HIS is a clear, entertaining 

and sober account of the life 

of a man who was “in his virtues, 

in his loyalties and in his weak 


@ Continued on page 697 
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Exhibitions« Display) 


107-171 QUEENSWAY, W.2- 
WD if 


% 
ey 

a% 

7) 


Phone : BAYewster 


2291-2 * 


J. WATSON (London) & CO. LTD. 
Display Units in Plastic 
and Metal 


BASSEIN HOUSE + BASSEIN PARK ROAD 
LONDON, W.12 + Telephone : SHE 4363 


DISPLAD LTD. 


CASTLEFIELDS 


MANCHESTER 15 


BLACKFRIARS 0856 


Pioneers of Display 


CRAFTSMEN BUILT 


EXHIBITION 
STANDS 


DIGBY'S 


| 9 FLEET ROAD. HAMPSTEAD. NW 3 GUL 3218 


FOR A COMPLETE DISPLAY 
EXHIBITION & PHOTOGRAPHIC 
SERVICE CALL 


Replicards Ltd. 


ARC 1178-3469 


DESIGN 
DISPLAY 
EXHIBITION 
SILK-SCREEN 
PHOTOGRAPHY 


ALL THE ABOVE 
SERVICES ARE CARRIED 
OUT IN OUR OWN WORKS 


CLIENTS ARE INVITED TO INSPECT 
407-409 HORNSEY ROAD, N.I9 


Exhibitions Displays 


Silk Sereen Materials) 


[EXHIBITION & GENERAL 
CONSTRUCTION] LTD 
Specialists in 
EXHIBITION STANDS 
WINDOW DISPLAYS 
INTERIOR FITTINGS 


PRESCOTT PLACE MACAULAY 
LONDON + S.WA. 2414 - 2415 


a 


COOK'S 
DISPLAY 
PRODUCTIONS 
LIMITED 


Exhibition Contractors 
Display Producers 
Sign Manufacturers 
Outdoor Publicity 

Contractors 
Designers 


Giant Photo Reproductions 


in Colour or Black and 
White 
124 LADBROKE GROVE, W.10 
Telephone : PARK 8652-3-4 
and at: 17 Rue Joseph-de- 
Maistre, Paris, l8e 


Miscellaneous > 


SILK and 
SCREEN 
PRINTERS 
SUPPLIES 
GEORGE HALL’S 
of course! 
GEORGE HALL (Sales) LTD. 


111 Wellington Road, South, 
Stockport. Tel. STO 3375 


Olley & Rowley 


Limited 
*% The Big Name 


in Screen Process 
Printing 


SHOWCARDS - POSTERS 
BOOK COVERS - CUTOUTS 
CATALOGUE COVERS 
MULTIPLE DISPLAYS 


Producers of the famous 
“OLRO™ transfers 


Screen Process Printing (Technical 
Achievement). The Ls.P. & DP. 
Award 1952-1953. let Award 


Norwood Buildings, Hatherley 
Road, Walthamstow, E.17 
Telephone + LARkswood 3701 


) ae 
Established 1884 

| 40,000 sorricurturat | 

PHOTOGRAPHS 

OF ALL TYPES 

for ALL PURPOSES 


REGINALD A. MALBY @& CO. 


19 Chelmsford Road, WOODFORD, E18 
BUCkhurst 0222 


RING UP LEY 2700! 


for the Photographic Library 
of Great Britain 


(non-toprcal) 


THE MUSTOGRAPH AGENCY, 
498. High Road, Leytonstone, E11 
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FOR QUALITY 
SILK- SCREEN PRINTING 
AND PROMPT DELIVERY 


14 WEMDELL RD. LONDON. W.12. 
SHOWCARDS POSTERS 


" GRAFOREL” 


display 


lettering 


Cut-out relief lettering 

ready gummed, various types trom 3/16''-12"" 

LONDON INDUSTRIAL ART LTD 
Jubilee Place, Tel. FLA 6816 

ORDER DEPT. 3 “all Soles Road, W.I1 

Tel. PARK 9431 


WINDOW BILLS + CUT-OUTS ek 


AY MM! 


aditssen WORKS 
DURHAM ROAD. LONDON.N.? 


ARCH Wary: zeae 


é Packing 


DESPATCHING 
SHOWCARDS? 


We pack and despatch 
Showcards — Displays, etc 
Any Shape, Size or Quan- 
tity at the most reasonable 
cost and with the utmost 


speed Write or phone 


E. CHRISTIAN & CO. LTD. 


63 St. Paul’s Road, N.1 
CAN 2461 


GOLD BLOCKING 
| on PLASTIC, LEATHER, Etc. | 
(PENS, PENCILS, DIARIES, WALLETS) 

PROMPT SERVICE 
| TO THE TRADE | 


AD-STAMPING LTD. 
148 SHOOTERS HILLRD., LONDON, SE. 3 | 
GREENWICH 3688 | 


WATTS LT. 


SON & 
s1.,Lenn0n, a 


qunee 


CONVEX LTD. 
FOR 
PLASTIC RULERS 
SCALES, CALENDARS AND 
PLASTIC NOVELTIES 


41 BRECKNOCK ROAD, N.7 
| PHONE: GUL. 4877-2948 @ 


‘ Showeards 


TELEPHONE : 
TEMPLE BAR 
0397 


pa 


Pisptay 
For 


! NITS 
COUNTER 


and WINDOW DISPLAYS 


36-37 MAIDEN LANE 
e STRAND, W.C.2 e 


- ——— T/T 
' [ Packaging 
a Hooklets 
Folders | 
ru I ettering | 
ART SERVICE LTD. pesign 
16 RUSSELL MANSIONS, | 
144 Southampton Row, WC! Layout 
Tel; TER 2201/2 _———— 


VERY RARE! 


' photographic ' 
RETOUCHING 


a ‘natural’ retouching 
essential to good advertising 


Phone: CHAncery 3902 


SMH 


53 Doughty Street, W.C.1 


SESS SEESEEEEEEEHESES TEETH EEEEE 


or 
IDEAS & ARTWORK 


‘BUCK’ 


35, STONARD R° 
N.13. 
PALmers Green BB46 


> 


FRANK WINTERBORNE | 
STUDIO 


Artists and Designers 


87 REGENT STREET, W.1 
Telephone: REGENT 1096 


STOKES & DE MILLE 
STUDIO 
Illustrations and Designs 
for Stores Catalogues 


7 Wine Office Court, Fleet Street, £C.4 
CENtral 6656 


@ CONVEX LTD. 


CUT-OUT, EMBOSSED 
COLOURED, SILK SCREENED 
CELLULOID PRINTING 
41 BRECKNOCK ROAD, N.7 
PHONE GUL. 4877-2848 


TUDOR ART AGENCY LID 


representing 


FREE LANCE ARTISTS 


| FURNIVAL STREET, LONDON, £.C.4 
HOlLborn b84t CHAncery 3506 


| 
| 


| 


(Continued on page 698) | 
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© THE TRUTH ABOUT 
VORTHCLIFFE cont. 


nesses 


It is cer- 


a Victonan.” 
tainly the best book available to 


read first about Northcliffe: and 
it is a useful corrective to the 
half-truths, legend and falsehoods 
that cling to his name. 

It emphasises  Northcliffe’s 
well-known zest and gay self- 
confidence; his enthusiasm for 
the craft of journalism and the 
mechanics of print and publish- 
ing; his personal charm and 
hysical attractiveness; his de 
ight in competition, in a_ real 
fight; his genus that never lost 
the common touch. 

The book's greater value is 
in the sense of balance that the 


author displays towards other 
facets of his subject's nature. 
“He was, in considering the 


press, a scholar” with his pheno 
menal memory able to place his 
own ideas in a_ perspective 
usually unthought of or uncared 
for by his friends—-and foes 
Despite the acrimony he aroused, 
he was basically a conventional 
man throughout his life. 

His success lay “in the fact 
that all his sympathies were with 
the respectable members of the 
recent entrants to literacy. He 
hated vulgarity in its most crude 
sense . . . a8 a man who was 
resolved to please the millions 


| he had all the strength and all 


the limitations that came from 
being unable to do anything 
except to keep in step.” The 
last part of that quotation is an 
exaggeration and 1s not borne out 
by the rest of the book; but it is 
far nearer the truth than the 
popular conception of North- 
cliffe the newspaper tycoon 

In a brief life there is little 
room for much of the anecdote 
and quotation that make, say, 
Tom Clarke's books such fascin- 
ating reading. It 1s a pity that 
the author did not devote some 
space to describing and even 
analysing Northcliffe’s business 


ability: after all, there was 
Wareham Smith as well as 
Marlowe or Kennedy Jones 


And even a brief life should be 
indexed. A.W. 


Photographs 
from 20 countries 


Photoerams of the Iliffe 


& Sons Ltd., 12s, 6d 

HIS annual publication began 

in 1895 as an illustrated re 
view of the year’s leading exhib: 
tions of pictorial photography 
As usual, the present edition con 
tains a selection from the more 
important photographic salons of 
the year, with a critical com- 
mentary by R. H. Mason, who 
has also contributed notes on the 
processes used in making photo- 
graphic prints for exhibition. 

The pictures chosen have been 


year, 1954 


| exhibited in many of the most 


important photographic exhibi- 
tions of the world, and are here 


@ Continued on page 698 
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‘General Printers ) 


TRADE 
PRINTING 
LITHO 


Photo-O ffset, Multi- 
colour work, Showcard 
Prints, Posters, etc. 


LETTERPRESS 


Four Colour Process, 
Mustrated Catalog 


CONTROL UNITS 
FOR 
FLASHING LIGHTS 


CRANE AUTOMATIC CO. LTD. 
Makers of Advertising Devices 


Hong Kong Works, Exhibition Grounds 
Wembley ,Middlesex.Wembiey7733/7473 


Brochures, etc 


F. W. WHITE & CO. 


Letterpress & Photo Litho Printers 
ALBION HOUSE, NEW NORTH ST. 
THEOBALDS RD., W.C.1. HOL. 9431 


THE CABLE PRESS 
OFFERS 


a first-class printing 
service for production 
of 


CATALOGUES 
BROCHURES 
HOUSE JOURNALS 
SYSTEM FORMS 


The Cable ae Publishing 
Co. 
@ DOUGHTY ST., W.C.1. HOL 77M 


OFFSET 


COLOUR 
PRINTING 


* 

H. MANLY & SON LTD 
19 FINSBURY ROAD 
WOOD GREEN ‘LONDON N22 
BOWES PARK 3802 


* Hicnest Quatity 
ComPETITIVE PRICES 


LETTERPRESS 
PRINTING 


. 
Enquiries Invited 


Ss. J. BEDWELL & SONS 
(Printers) LTD. 
100.102 LEYTONSTONE ROAD, 
STRATFORD, LONDON, E.15 


Telephone: Maryland 5741-2 


Blocks & Dies > 


— 
BRASS BLOCKS & DIES 


Brass blocks for Foil blocking on 
card of plastics Bronze cutters 
for cut-outs. Cutter crush dies for 
showcards, etc. Steel dies for metal. 
NOBBS & AYCKBOURN 
14 CLERKENWELL GREEW, EC I 
CLE 6474 Est over 40 years 


SCOTLAND'S FINEST DESIGNING 
AND PHOTO-ENGCRAVING SERVICE 


/~ SCOTTISH STUDIOS ~~ 


( AND ENGRAVERS LTD 
OUBRIEN HOUSE I% CLYDE ST GLASGOW 
CITY #61)“ DUBRIEN GLASGOW” 
eles 


Sien-writing > 


Continued from page 697 


COLORGRAPH 


STUDIOS (LONDON) LTD. 


Specialists in 
Color Photography applied to 
Advertising, Point of Sale, 
Showcards, Calendars, etc. 


* 
COLOR LIBRARY 


includes Studio and Location 
Glamour shots, both in 5 x 4 
transparencies and Color Prints 
which are suitable for addi- 
tional Art work or Layouts. 


8 BREAMS BUILDINGS 
E.C.4 


CHAncery 3416 


SS. MOORE & CO. 
SIGNWRITERS 


Specialists in typeface lettering. Wood 
letters cut to designers’ requirements. 


35, Goodge Street, London, W.1 
Tel.: LAN 4034 


( Photographers ) 


e For 
Giant 
ENLARGEMENTS 


Consult 


BROOK PHOTOGRAPHY 
316 UPPER STREET, LONDON, N.1. 
Tel: CAN. 14/1 


A.C.K.WARE service includes 
an extensive library of Colour 
and Monochrome pictures 


A.C.K.WARE (Ace g-e4<) LTD. 
28a Basinghali St.. London, £.C.2 


MT repelitan 9836-7 


LONDON ART SERVICE 


PHOTOCRAPHIC)LTO 


Che Rents 
Pn og tor WC2 


COMMERCIALLADVERTISING 
PHOTOGRAPHERS 


SAME DAY COPY SERVICE + Pore MOL: BEE6D 


WAPPAGOL 
Bw 


A complete and highly- 

Specialised service covering 
all applications of Photo- 

graphic Processes and 
Techniques to Presentation, 
Display and Exschibitions. 


295 
Camberwell New Road 
S.E.s. 
RODNEY s5811]2 


(2 Photographers ) | 


$e 


Drcemper 24, 1953 


PHOTOGRAPHS FROM 
20 COUNTRIES -com 


reproduced with the greatest care 
for accuracy in high quality 
photogravure. The pictures 
represent the work of some 20 
countries and cover every phase 
of pictorial art and technique. 
In addition a section of 16 


One of the arresting photographs 


included in “Photograms of the 
Year, 1954." 


plates shows the work of masters 
of pictorial photography in 
earlier years. These have been 
chosen from the Permanent Col- 
lection of the Royal Photographic 
Society which celebrates its cen- 
tenary this year. The book also 
includes a resumé of photo- 
graphic work during the year, 
written by Bertram Sinkinson 


Yes, that’s right--Bodoni, Basker 
ville and Beton. 


- Photographers — 


Wishes 
for 
Christmas 

from 


Best 


PHOTOW ORK LTD. 
and 
LILYWHITE LTD. 


73 Baker Street, London, W.! 
Tel. Welbeck 0938/9 
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Commercial Artists’ Portfolio 


LIHOUGH he can trace 

his line back to a painter- 
photographer to the Austrian 
Emperor Franz Joset as well 
as to a great-uncle who dis- 
covered the first flushing lava- 
tory cistern, Jack Kohn aspired 


Horace Greeley’s advice in the eighteen hundreds might 
well be echoed in Britain today. The West Country, with its 
balanced economy is indeed a place of opportunity for 
advertisers. Particularly in Somerset and Wiltshire, where a 
wealth of light industries, a large leisured community, and 
thriving tourist and shopping centres are set in some of the 
richest agricultural land in the country. So, “ GO west 
young man,” to the local papers printed and published in 
the area ; to the Wiltshire News, Somerset Guardian and the 
Bath Weekly Chronicle and Herald. These three completely 
distinct weeklies are what the West countryman reads at 

the week-ends. The group rate is 12/6 S.C.L, and the West 
can't be covered without them. 


WILTSHIRE NEWS 
SOMERSET GUARDIAN 
BATH WEEKLY CHRONICLE AND HERALD 


Get full details from the 


Advertisement Manaver, \34 Fleet Street, London E.CA. Central 2767 


From a hrochure’ for “Slix” slovers 
swimwear. Kohn has specialised 
in the auto-photo-litho technique. 


“SYSTEM” Desk Diaries 
Make Ideal Advertising Gifts 


his mind and in 1945 he joined 
the Crown Film Unit as a tech- 
nical assistant. But the search 
for a career had not ended. In 
1947 he was awarded a grant to 
the Camberwell School of Art 
and away he went to become a 
commercial artist specialising in 
litho production and the auto- 
photo-litho technique 


Oey at Been 


54 tee Year's Calendar on treme 
( wONDAY WE 


The latter involves designing ie lee iniahes 
specifically for the machine, a Meme sheets for preceding 
separating the colour work by ‘ee pone sii 
eye instead of by camera, re : .- ( 
touching the art work on the 
negative, and mixing the colour 


—_ oom" * toot a! 


Colour brochures by Kohn in 
clude one of Lullingstone Castle Business mani: for each Gap 
Three Months Calendar oe 


to be an analyst in pharma- sei 


ceutical manufacture. 
An injury to his right arm, 
however, caused him to change 


for the machine. 
Kohn has used this process 
for several colour brochures 


An illustration by 
Kohn for the Mer- 
maid Theatre sou 
venir hook. On 
the subject of auto- 
photo - lithography 
he admits that 
there is a loss of 
quality in photo- 
graphing the ori- 
ginal separations 
compared to other 
techniques, but he 
maintains that a 
far greater range 
of colour and tone 
hecomes — possible 


Seif-Locking Rods for holding 
sheets 

ae sheets for coming days 
of year 


Stree day's sheet 


me Penns year 
"a “, year 


Write TODAY for Leaflet and Quotations to:— 
Shaw Publishing Co. Ltd., 180 Fleet Street, E.C.4 
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IT’S ON THE 
CARDS 


Even TO acknowledge individu- 
ally, let alone comment on, the 
huge and magnificent pile of Christ- 
mas cards from all over this coun 
try and many others, that lies be- 


Manor!” Roles & Parker Ltd., 
who live at Rapier House, E.C.1, 


fore me cn have a card depicting a rapier that 
my desk, is slides into a “‘pocket’’ on which a 
quite beyond scabbard is shown 

my power Some extremely bright ideas were 
much as to be found, not in cards, but in 


should like to 
do so. Many 
of them 


objects and gadgets. From T. A. 
Phillips and Co., Birmingham, came 
are an oyster shell with an imitation 


beauti pearl; attached was the tag: ‘This 
ful pieces of may not be a real pearl-—but our 
work, From ideas are real ‘gems’! Studio 
them, I sel Briggs sent their goodwill message 


ect, almost at 
random, some 


inside an imitation film roll. Lyons 
recorded theirs on a tape attached 


of the most to a collapsed ice cream carton 

: original ones. Rouma - ae Ro, Amaindans 

Jower, agents (who incidentally represent 

‘How much?’ Wahl Adver- Colman, Prentis and Varley in 

tising, of Jo- Holland), sent a leather covered 

hannesburg, have had the bright shoe horn marked “Rouma and 
idea of reproducing horrific ex- Co.'s early morning service.” 


amples of native art (here is one!) 


To all of these—-and to the many 
with such encouraging captions as 


others who have sent or will send 


; and what's more, my wife me their good — wishes —-Happy 
doesn't like it either!’ From Lan Christmas! 
Purvis, press representative, comes * * * 
a card adorned by an interplanet 


ary sandwich board man An 
“abstract-cum-representational” pi 


BP ASSED on to me by John Myers 
iS a post card from a young hope- 


ture serves, “pending its probable ful writing from Swindon. One 
purchase by the nation for £30,000 — side bears the address: *“To Daddy 
(or offer),”” to convey the greetings Xmas, by Dan Dare Space Ship, 


ol Alan, Janeta and Penelope Gill, 
of Brighton George Mills, of 
Mills & Rockleys, sends a_ repro- 
duction of a delightful cighteenth 
century poster advertising rural 
junketings; it ends “God save the 
King, and the Lords of — the 


bagle.” The other reads: “Dear 
Daddy Xmas, | have been a vood 
boy, could I have these please.” 
Pictures of a Dan Dare space ship 
outhit and of a guitar, cut out from 
a newspaper, were stuck alongside. 

Comments Mr. Myers: “The en- 


from 
The National 
Daily of Wales 


Western Mail 


AND SOUTH WALES NEWS 


Head Office, CARDIFF. 


Tel. 33022 


closed was correctly delivered to 
me by the postal authorities. We 
do not, however, claim that Dan 


Dare has superseded the reindeer!” 


* 7 * 
**WWHERE do all the Father 
Christmases come from, daddy?” 


has been answered once and for all 
by an anonymous member of the 
staff of Goodwin Barsby & Co., 
Ltd., of Letwester, makers of road- 
making machinery 

In order to settle an argument 
that had been raging in the firm's 
offices over 
flying- 
saucers, he 
made three 
plaster mo- 
dels, which 
were left 
liscreetly on 
the desk of 
George Hart, 
publicity man- 
Rager of the 
company. 
* With the mo- 
@idels was a 
note Saying 
Are Landing!” 


“Flying 
Intering the spirit of the occasion, 


Saucers 


Mr. Hart had them photographed 
in the appropriate setting. And the 
proof of the pudding is in the 
caung--a Christmas pudding, of 
course! 


Back from America 


@ NE OF the things which Arthur 
Cain, senior executive, Voice and 
Vision, was commissioned to do 
during his recent visit to the States 
was to convey a goodwill message 
from the Instituteof Public Relations 
to the Public Relations Socicty of 
America at their annual conference 
luncheon, held in Detroit. I can 
well imagine that chey relished his 
sly dig at some Englishmen’s phoney 
accents. “If you can’t understand 
me,”’ he said, “it is not because I 
have an impediment in my speech; 
it happens that I am speaking 
English like an Englishman!” 

The hospitality, charm, and effi- 
ciency of his hosts greatly impressed 
him. As an instance of the last 
quality, the Ford organisation laid 
on, at two hours’ notice, a close- 
circuit: large-screen television show 
to enable those present to see and 
hear part of the Harry Dexter White 
hearing. Incidentally, Colonel 
Maurice Buckmaster, P.R.O. of the 
British Ford Motor Company, was 
at the conference 

Mr. Cain was struck by the enor- 
mous importance which is attached 
to community relations in_ the 
States; apparently press publicity 
accounts for only about 20 per cent 
ot the total public relations effort 

Engaged in developing a number 
of V. & V. accounts, Mr. Cain had 
an extremely busy two months, 
which included a visit to the Col- 
man, Prentis and Varley, Inc., New 
York office, and a flight to Washing- 
ton. He was accompanied by his 
wife, Phyllis, who has been a wel- 
come visitor at some of our L.P.R. 
annual conferences. A good deal 
of their time was spent inthe 
university town of Ann _ Arbor, 
Michigan, where she had work to 
do in connection with University 
Microtilms, of whose British asso- 
cite she is business manager. 


DECEMBER 


On the line 
"THIS $ striking portrait of J. F. 


Greenhough, advertisement man- 
ager of the Whitethorn Press, pub- 
lishers of Cheshire Life, Yorkshire 
Life IMlustrated avd Lancashire Life, 
is by Frederick Deane. Accepted 
by the hanging committee of the 
Royal Society of Portrait Painters, 
it has just been shown at the Royal 
Institute Galleries. 


Outdoor agents 
form a club 


EORMED a few months ago to 
provide a congenial meeting ground 
and forum for agency executives 
who plan outdoor advertising cam- 
paigns, the Outdoor Advertising 
Agents’ Club has been going strong 
with monthly luncheons. The other 
day it went one better with a very 
gay Christmas luncheon at Manage- 
ment House, Mayfair, when about 
3%) members were present. 

Membership includes both ex- 
ecutives of specialist outdoor adver- 
tising agencies and, among general 
practitioners, those responsible for 
placing large amounts of outdoor 
advertising. [he officers are: 
chairman, Graham Roe (Roe Out- 
door Advertising); secretary, 
Bernard Davey (Foote, Cone & 
Belding); and treasurer, H. O. 
Hemus (Wide Publicity). 

* * * 

John Wilder, press liaison officer, 
Pictorial Publicity Co., Ltd., and 
associate companies, represented 
Holborn in an inter-borough quiz 
against Woolwich. 


Commander Campbell, well re 


membered in association with the 
B.6.C. Brains Trust, was in the 
chair The quiz was arranged by 


Miss D. Latchford, publicity and 
entertainments oflicer, Holborn 
Borough Council. 


Contact 


WEEK'S WISECRACK 


~ 


“I told our agent he would 
have to put the scheme 
on ice—and he’s gone and 
booked the Wembley 
Empire Pool.” 
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We Hear 


The British Embassy in Ethiopia 
is setting up 4 new department to 
advise on advertising and publicity. 
The aim is to help British exporters 
who in the past have experienced 
difficulty in getting information 
about marketing and advertising in 
that country. 
of * aa 

advertisements 
across the front of Yeadon Town 
Hall, Yorkshire, are to be pro- 
hibited on the grounds that they are 
not in keeping with war memorial 
plaques built into the walls. 

* oa * 

A joint committee of the Irish 
Association of Advertising Agents 
and the Irish Jewellers’ Association 
has been set up to investigate retail 
watch advertising in Ireland. 

1 * “ 

Plastic rainwear which “breathes,” 

and thereby eliminates perspiration, 


Banner draped 


will be on the market early next 
year. Its launching will coincide 
with increased advertising in this 
field 


Jacks-in-the-box 


In the Mazda lamp window dis- 
play in Crown House, Aldwych, 
cut-out figures carrying the slogan 
“But Mazda lamps stay brighter 
longer” pop up like jacks-in-the- 
box from Christmas parcels. 

ok a * 

The business of newspaper pub- 
lisher and general printer, carried on 
by Peter C. Bell at Kerse Road, 
Grangemouth, under the name of 
the Grangemouth Advertiser, has 
been taken over by Kemmet Pub- 
heations Ltd., a new private com- 
pany, of which Brian G. Kemmet 
iS principal director. 

* a * 

A Lancashire textile house is 
planning a new type of sports 
scarf which will be extensively 
advertised. Publications appealing to 
sportsmen and women have already 
been earmarked as suitable media. 

* cS co 

Retailers are being invited to 
furnish a show flat at the Daily 
Mail Ideal Home — Exhibition, 
Olympia, in March. 


Gift from Ireland 
Radio 


Review has 


issued, as a 
Christmas gift, a three-compartment 
desk box with a brass lid 
mscnbed: “Radio Review, the all- 


day every-day audience for adver- 
lisers.” 


* * 
One of the features of Hotel 
Olympia, which opens in London 


next month, will be an “Avenue of 
carpets” 54 yards long. It will con- 
sist of 12 carpets, representing new 
designs by British manufacturers, 
each divided by a strip of plain grey 
Wilton carpeting. 

& # * 

C. Mark Floyd, director of Tib- 
benham Publicity Ltd., has written 
three articles for the National 
Irade Press journal, Furnishing, 
giving suggestions as to how the 
furnishing retailer should plan his 
adverusing. 

* * * 

A hunt-the-slipper painting com- 
petition, in which children are 
required to find a hidden slipper in 
a drawing, and colour it, is in- 
cluded in the Christmas issue of 
Dolcis Dispatch, which is produced 
for Dolcis by their agents, the 
Winter Thomas Company. 
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Publications News and Notes 


Readers will pick the ad slogans 


Sixteen advertisers participate in a 
2-page competition featured in_ the 
Christmas-week issue of John Bull. 
Readers are invited to place specially 


selected phrases to a number ol 
advertisements. A £50 prize for 
each of the two pages will be 


awarded for what is considered, by 
a panel of advertising experts, to 
be the most skilful and appropriate 
entries. 


* ” * 

The Machinery Market will ccle- 
brate completion of its 75th year of 
publication by the issue in March 
of a Special edition emphasising the 
continuous service rendered = to 
makers, distributors, merchants and 
users of machinery throughout that 
period. 


* * 

In a message published in 
Municipal Journal, Mr. Harold 
Macmillan, Minister of Housing 
and Local Government, congratu- 


lates the Journal on the “valuable 
articles” it has published on such 
problems as housing and slum 
clearance 

* * 


hiffe’s British Automobiles Over- 
seas has produced as an additional 
publication, Servicing Data, which 
will appear in the five months of 
the year not covered by the main 
journal. At the same time the 
service data of the latter will be 
expanded. First (December) issue 
contains SO pages, of which about 
half are advertisements. 


BANNED 


A three months’ ban on the dis 
tribution of the Sunday Express in 


Ireland has been imposed by the 
State Censorship of Publications 
Board in Dublin. In an editorial 
comment the paper stated: “Regu 


lar readers may well be puzzled by 


the news. For this newspaper 
in common with other papers in 
this group--has earned widespread 


praise for its efforts in the interests 


of the highest standards of 
journalism The praise has come 
from Parliament, from prominent 


men in public life, and from the 
clerey—-of all denominations.” 
a ~ + 
An &&S-page supplement reviewing 
the Insh scene in 1953 will be pre 
sented tree with every copy of the 
Irish Times on January 1. 
% ao a 
Representatives of — publishing. 
industry and the = public services 
attended a reception to mark the 
2ist anniversary of The Manager. 
a * A 
Sir John Nott-Bower, 
sioner, Metropolitan 
preside at the fourth floodlit City 
Charity Athletic Contest for the 
Financial Times Shicld to be held 
at the White City Stadium during 
September, 1954. The proceeds will 
zo to City charities, including “Old 
Ben.” 


Commis 
Police, will 


* = 

Ihe January issue of Welding & 
Metal Fabrication contains what 
is claimed to be one of the most 
important technical articles on 
atomic energy published in any 
enuineering journal since the war. 

oe x * 

The Daily Telegraph has obtained 
the exclusive rights to serialise the 
memoirs of Harry S. Truman, who 
is expected to complete them by 
next autumn. 
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Trade index for 
United Nations 


MY 


Co. have 


and Publishing 
appointed adver 


Advertising 
been 


Scnane tisement managers in the U.K. and 
. the Repubh o~ treland for the 
The Manchester Guardian last ( , my m9 Trade odes of the 


Thursday published a three-page 


( nited Nations 
feature to mark the tiftieth an 


First published in 


ver 1947 wt circulated to all) member 

sary of the first feht by the Wright countries of the United Nations 
Brothers. Many leading adver Ihe 1953-54 edition, due out in 
tisers in the aimcraft ticld took June, will carry over 2,000 classified 
space. Hawker Siddeley Group trades and professions with titles 
had a halt-page. in’ English, French, Spanish and 

* * * Portuguese 

Weekly sales of the 13 news- Published by Century Press, the 
vapers in the Ashton-under-Lyne next edition is expected to sell im 


eporter series have reached 97,598 this country at three guineas 


Fal 


The display at the National Poultry Show of The Distillers Company 
(Biochemicals) Lid., which was awarded the Poultry World cup for 
the most attractive stand. The designer was Derek Kendrick and the stand 


was constructed by Russell Brothers (Paddington) Lid 


To send 
your sales 
sky high... 


; You need a Pytram Model— beautifully designed 

and finished, and moulded in Hard Rubber Compound 

for trouble-free distribution and years of eye-catching 
point-of-purchase publicity. 


Send to-day for illustrated folder of 
Pytram Advertising Models 


for ‘live’ publicity 


DUNBAR ROAD, NEW MALDEN, 
Telephone. MALDEN 3225/7 


PYTRAM 


LIMITED, 


SURREY 
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bring the 
advantages of the 
use of electronic 
instruments, made 
by their clients— 
CINEMA TELEVISION Ltd. 
to the notice of lead 
ing producers and 
packers of food 


(ADVERTISING) LTD. 
use & recommend— 


FOOD MANUFACTURE 


Stratford House 
Eden Street, London, N.W.1 


LEONARD HILL 


FOOD MANUFACTURE is one of the 
TECHNICAL GROUP 


VHE specialised monthly 

F pecs dealing with all 
civil engineering in which 
earth-moving and earth- 
moving equipment are in- 
volved —open-cast coal and 
iron ore, hydro-electric 
developments, land re- 
clamation, harbours and 
docks, coast defence works, 
river widening, canal con- 
struction, etc. 


MUCK SHIFTER 
and Public Works Digest 
is another publication of the 


TECHNICAL GRO 


MANUFACTURING CHEMIST 
FIBRES (NATURAL AND SYNTHETIC) 
PAINT MANUFACTURE 
WORLD CROPS-aTOMICS 
FOOD MANUFACTURE 
POTTERY AND GLASS 
BUILDING DIGEST 
MUCK SHIFTER 
PETROLEUM 
CHEMICAL AND PROCESS 
ENGINEERING 
All published at 
Stratford House 
Eden St., London, N.W.1 
Specimen copies on request 


Big spaces in London evenings for 


Bird’s cake mix 


The London area has been 
chosen for the launching of 
Bird's Cake Mix. The agents are 
Young & Rubicam Ltd. 

Spearhead of the initial cam- 
paign was a full page in The 
Star last Thursday. Thirteen inch 
by five column spaces in London 
evening newspapers will be fol- 
lowed up by 11 inch triples. 

It sells at Is. I1$d. a pack. 
One of the slogans being used 
in the advertising is: “For a light 
golden delicious cake —just add 
milk, mix and bake!” 

Distribution will be extended 
at a later date. 


That’s ‘Love in a 
Mist’—that was 


Shell-Mex will launch a campaign 
in national magazines in January 
which will run throughout the year 
on the lines of a “Calendar of wild 
flowers.” 

During the year between two and 
three hundred different English wild 
flowers will be featured in full 
colour. A key plate will be pub- 
lished to identify the flowers. 
Readers will be invited to cut out 
the pages and “seek thé originals 
in their natural haunts.” 

The advertisements will be 
arranged and presented by Edith 
and Rowland Hilder. Used with 
the illustrations of the wild flowers 
will be the slogan: ‘““The key to 
the countryside 1s Shell.” 

Colman, Prentis and Varley Ltd. 
are the agents. 


Press ads carry 
Rev coupon 


Large spaces are being taken in 
the Portsmouth area for Bev. The 
advertisements carry a coupon 
worth sixpence. The schedule in- 
cludes the Portsmouth Evening 
News and a _ half-page in_ the 
Southern Daily Echo. 

The scheme is being extended to 
other areas at a later date. The 
agents are Service Advertising Co.., 
Ltd. 

No need to say 
. . 
‘Darn it! 

A new campaign for Nycol 
ladderstop is being launched in 
January. Several women’s magazines 
will be used and the advertisements 
will carry the slogan—“‘Stop ladders 
with Nycol.”’ , 

The first part of the campaign 
will run until! March and will be 
resumed in October. Gordon and 
Gotch (Advertising) Ltd. are the 
agents for Nycol which ts a product 
ol Biometica Ltd. 


Big spaces for 
perfume 


New advertising has started for 
Delavelle’s Blue Orchard perfumes 
and toilet requisites. Large spaces, 
including half-pages, are being taken 
in the national press and dealer aid 
material has been prepared. 
Napper, Stinton, Woolley Ltd. are 
the agents 


REALLY 
DELICIOUS 
FRUITS IM SYRUP 
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The four-sheet poster for Dominic 
canned fruit. 


Factor’s new lipstick 

Max Factor will be launching a 
new lipstick on February 1. It will 
be known as Riding Hood Red. 
Details of advertising are not yet 
available but it is anticipated that 
the campaign will be heavy. Crane 
Publicity Ltd. are the agents. 
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‘Lucky’ slogan 


for canned fruit 


Following a concentration of full 
page, double-page and colour ad- 
vertising in the trade press, John 
Heath Canners Ltd.—Dominik 
canned fruit—have launched a 
powerful consumer campaign featur- 
ing the slogan “I'm lucky today’ 
Christmas week advertising includes 
}-in doubles in the Sunda) 
Express, Sunday Pictorial, People 
and Sunday Dispatch. Full colour 
advertising includes half pages im 
Woman and Woman's Own together 
with 48-sheet posters, 4-sheet Under 
ground posters and _ point-of-sale 
displays. 

Regional campaigns, with If-in 
triples every day from Monday until 
Friday, are supported by massing ol 
16-sheet posters Townend-Smith 
& Hardy Ltd. are the agents 


15,000 teenagers to 
get Rose Coral 


Yardley are launching a new 
shade of lipstick and cream rouge 
in the New Year. It will be known 


as Rose Coral. 


Distribution will start on January 
| and is expected to be completed 
by the end of February when ad- 
vertising will break in national and 
provincial newspapers and national 
magazines. 

A Christmas card with a specimen 
of Rose Coral attached is being 
sent to the 15,000 members of the 
Yardley Teen Age Club. Members 
of this club—who enrol by filling 
in an application form in_ the 
Yardley magazine, Junior Miss 
are given advice on all problems ot 
cosmetics and make-up. 

: a agents are W. S. Crawford 

Ad, ’ 


ACCOUNTS MOVING : 


(Bath) 


NEW ACCOUNTS: 


NEW CAMPAIGNS : 


Co., Ltd., reinforced concrete 


zines and trade journals. 


e AT A GLANCE e 


Aidas Electric Ltd., makers of Sadia electric water heaters 
(electrical and architectural press), to Raynor, Webber & Stiles 
Ltd, as from January 1; Clare’s Textiles Ltd., Hillier & Co., 
and Clariloid Chemical Co., Ltd., to West Advertising Ltd. 


William Carrick & Sons Ltd. 
and trade press) to the Robert Freeman Co., Ltd.; Val-Pak 
facial cream, made by Dae Health Laboratories Ltd., to S. ¢ 
Peacock Ltd. (London), from January | 


. hat manufacturers (national 


John Snow & Co., Lid. (sports goods) for West Advertising 
Ltd. (Bath); Bird’s Cake Mix (London evening newspapers) for 
Young & Rubicam Ltd.; James Hodgkinson (Salford) Ltd., 
mechanical stokers (technical press), and C. Lindley & Co., Ltd., 
nut and bolt manufacturers (technical press), for C. P. Wake- 
field Ltd. Bowyer Bros. (Congleton) Ltd., commercial vehicle 
bodybuilders, for John Willis Advertising Ltd. (Manchester) 


Bev (Service Advertising Ltd.) newspapers in Portsmouth 
area, Yardley Rose Coral lipstick (W. S. Crawford Ltd.) 
national and provincial press; Kek grinding machines (Scott- 
Turner and Associates Ltd.) food, paint and chemical press; 
Veno’s Lightning cough mixture (J. Varney & Co., Ltd.) 
national newspapers and magazines; Nycol ladderstop (Gordon 
& Gotch (Advertising) Ltd.) women’s magazines; Tileman & 


Associates Ltd.) technical press; Max Factor’s Riding-Hood Red 
lipstick (Crane Publicity Ltd.) national press: Shell (Colman, 
Prentis & Varley Ltd.) national 
McCallum & Co. (Edinburgh)) class magazines, men’s maga- 


Flim toilet tissue (direct) women’s magazines and trade press. 


engineers, (Scott-Turner and 


magazines; Drambuie (J. G. 
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ADVERTISER'S WEEKLY 


f uy) 


How can a sad ad-man 
have a Happy Christmas 
and a Prosperous New Year? 


Ask this man... 
he’s gust fixed his 1954 campaigns 
with Theatre Publicity! 


a 
All the best from 


THEATRE PU ew LTD 


LEADING SCREEN ADVERTISING - 4 COMPANY WIT Rh RANK ORGANISATION 


WEAD OFFICES: 124.128 FINCHLEY ROAD, LONDON, NW3 (HAM 4424) & SALES & PRODUCTION: FILM HOUSE. WARDOUR STREET, LONDON, W1 (GER 9297 
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ADVERTISER'S WEEKLY 


@ Club News continued from paxe 
656 


What Fleet Street 
owes to Mrs. Beeton 


Delightful examples of advertise 
ments trom 19th-century women’s 
magazines were quoted by Miss 
Olive A Bird, advertisement 
manager of Good Housekeeping 
when addressing the Publicity Club 
of Nottingham 

An_ 1840) publication, she 
explained that “a gentleman is born 
so; a lady becomes so.” Some 
advertisers caught the fever of pro 
fecting the young lady Thus, the 
principal of a language school for 
ladies stressed in his copy, heavily 
underlined, that his French course 
was “Specially designed to super- 
sede the necessity of going to 
France, at the msk of morals, to 
acquire the ‘Parisian Accent.’ ” 

Miss Bird described Isabella Mary 
Beeton, of domestic cookery fame 
us a vital force in magazine jour 
nalism Her unique contribution 
to women's fashion, the invention 
of the magazine paper pattern, was 
seldom appreciated 


Bradford 


said, 


Suppression aided 
their publicity 


The tree distribution of 260,000 
television suppressors for cars at the 
time of the Coronation was one of 
the most successful publicity cam 
paigns conducted by Shell-Mex and 
BP. Lid., it was revealed by G 
Vernon Nye, publicity manager, in 
a talk to the Bradford Publicity 
Association 

lo maintain the separate iden 
titties of each of their main products 
four advertising agents are each res- 
ponsible for the ——n campaign 
of one particular product In 
addition Mr. Nye has a stall of 30 
which includes three — principal 
assistants, 


Glasgow 


i. a *. 
‘The public can be 
. 
soaked 
Sinclair, a 
the Dunlop Rubber Co 
Ltd., 
that prices to the pubhe had often 


William director of 
(Scotland) 


told Glasgow Publicity Club 


lower 
facing in 


been kept steady -at” the 
level--by tree enterprise 
cteased costs 

Under nationalisation 
nothing that would) reduce prices 
o enhance the value of wages 
When the nationalised industries did 
not pay their way the public could 
he soaked by increased charges 
azamst which they had no remedy 


there was 


Southampton 


Selling Britain and its 
way of life 


J. G. Bridges, director general 
of the British Travel and Holdays 
Association, told Southampton Pub- 
hety Club, that our good hotels 
were second to none in the world 
in service and value for money 

It was no good people being 
“standoflish,”” he said, for tourism 
was Britain's biggest potential in 
the field of currency earning. It 
was up to them to advertise Britain 

“We have to sell a country, its 
people, its way of life and all it 
stands for,” he said. 


DB. £. 


Gourlay, president of Glasgow Publicity Club, plays Santa Claus, 


but instead of presenting gifts he is seen here receiving them from variety 


stars at the Club's annual Christmas luncheon 
tion to the children in the care of the Glasgow Corporation 

Finlay, 
Gourlay 


Denny 
Anthony, Fay 


(left to right) 
Jack 


Willis Alec 


I enore, Mrs 
East Anglia 


Truthful women 


“We find that people, particularly 
women, are very truthful in their 
answers to our research stall en- 
gaged in door-to-door inquiries 
before a new product is launched,” 
said B. D. Copland of London Press 
Exchange, in a talk on “Market 
Research” to the Last Anglian Pub- 
heity Club 

Mr. Copland gave a “‘behind the 
scenes” account of the way in which 
a research department goes to work 
to determine the reacuon of the 
public to a product 


Manchester 


Collection for NABS 


Past-president’s badges were 
presented to H. Jackson and ft 
John Roe at the Christmas lunch 
of the Manchester Publicity Associa 
tion while past-chairman — badges 
were received by F. W. Thomas, 
Sidney F. Wicks, N. N. Jones and 
Derek J. Roe. 

Past-president’s and — past-chair- 
man’s badges were presented to Ernie 
Schofield and J. K. Clayton The 
Hon. G. Lionel Berry was unable 
to be present to receive his past- 
president's badge, and F. 
Thomas to receive his past-charr- 
man's badge 

. P. Scott, president, on behalt 
of the Association, handed a cheque 
for £25 to A Paessler for 
the N.A.B.S. A collection for the 
N.A.B.S. also realised £25 14s 


The gifts are for distribu- 
Picture shows 
Gordon, Joy Turpin, 


seated, D. ©. Gourlay 


Harry 
and, 


Birmingham 


Deputy for Santa 


The whisper went around that, 
for once, there would be no Father 
Christmas at the Birmingham Pub- 
hoty Association's Christmas dinner. 

Bill Appleyard, for whom the 
red robes lay waiting, was down 
with ‘fu It was a moment for 
I. Luscott-Evans to step forward 
and shortly from beneath the whis 
kers came the muffled voice of the 
Association's star public speaker. 

Every one of the record number 
of members and triends who atten- 
ded received a small, if occasionally 
quaint, guilt 

George Hitchins, N.A.B.S 
steward, took advantage of the 
seasonal atmosphere to make his 
annual appeal 


Berks and Bucks 


Winning the gavel 


The Berks and Bucks Publicity 
Club Christmas party, was held at 
the White Hart Hotel, Reading. 
The evening was organised by Miss 
Mary Messer and included among 
much fun, games and dances, an 
advertisement recognition quiz and 
a “Twenty Questions” session. In 
this, guided by question master Eric 
Hubble, “Berks’” and = “Bucks” 
teams competed for the club's cere- 
monmal yavel, the home team 
winning 2-1 

Ihe guests were welcomed by the 
chairman of the = club, P 
Buchanan 


Representatives of the national, local, London evening, and trade press 
attended the opening of the factory canteen of Willerby & Co., Lid., by 


Dame Mary Smieton, who is in charge of the factory and welfare 
In this 
are seen with the chairman of Willerbys, 


ment of the Ministry of Labour 


depart 
hotograph members of the press 
fenry Jacobs and his co-directors 


and representatives of Rumble, Crowther & Nicholas Ltd., their advertising 
agents 


DECEMBER 24, 1953 


New charity fund 
in Ireland 


Following conferences between 
adverusing and journalistic or- 
ganisations in Dublin it has been 
agreed that a Press and Adver 
using Benevolent Fund should 
be established in Ireland 

The Fund will undertake the 
relicf of distress among adver- 
tising and newspaper men work- 
ing in the country 

The provisional committee has 
been set up as follows: Horace 
Denham (rish Press), Frank W. 
Padbury (Padbury Advertising), 
John McConnell (McConnell’s 
Advertising Service), George S$ 
Childs (Irish Assurance Co.), 
M. J. O'Connor (Times Pic- 
torial), Desmond B. O’Kennedy 
(O’Kennedy-Brindley, Ltd), 
Denis J. Garvey (Janus), Gordon 
Clark (Montford Publications). 
Michael McInerney (rish 
Times), Kevin MacManus (/rish 
Independent), Liam O'Brien 
(Urish Press) and M. Coffey 
(Harpers) 

The first function to aid the 
new Fund took place last week 

a presentation by the Press 
Players of Edward Percy's “Shop 
at Sly Corner,” produced by A 
Thomas (Radio Review) 


Would trade support 
. . . 
publicity plan? 

The need to ascertain what 
support retailers would give to 
a publicity campaign for men’s 
clothing is stressed in a leading 
article in Men's Wear 

“Many manufacturers feel that 
it is time the retailer did more 
to help himself Individual 
manufacturing sections have 
done much to increase sales 
through the shops. Tie Week 
for instance, has been most 
successful. The hat campaign, 
too, despite its weaknesses, has 
been helpful. Now it is felt that 
a unified effort should be made 
by the trade as a whole 

“The first thing to be decided 
is Whether the trade, as a whole, 
is prepared to embark on a long 
term plan of this kind. HH the 
answer ts in the affirmative, then 
it is necessary to know to what 
extent it would be supported by 
the retail.” 

‘ T T . 
CAR WINNER 

Special prize of a Hillman 
estate car for newsagents and 
newsvendors in the recent Dail) 
Express Motor Show car com 
petition, in addition to the six 
cars, totalling over £5,000 in 
value, awarded to successful 
readers, was won by Norman | 
Brown of Lillie Road, Fulham 


House mark contest 


Ind Coope & Allsopp Ltd 
sponsored a competition to de 
sign a brewers’ house mark 
which was open to students from 
the Stoke College of Art, 
Burslem. Entries were received 
from all parts of the Potteries 

First prize of £20 was won oy 
P. McCormack. 
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APPOINTMENTS VACANT 


NEW ZEALAND | 


CREATIVE ADVERTISING 


MEN 


ILOTTS, one of the oldest and largest 
Advertising Agencies in the 
Dominion, require the services of 
two top-class creative men for their 
Head Office in Wellington. A senior 
copywriter with wide experience of 
Agency work, also first-class, versa- 
tile artist with all-round experience 
and flair for figure work. Only 
applicants now receiving round the 
£1,000 yearly mark will be con- 
sidered) Payment of fares to be 
negotiated. Apply, sending details 
of career, age, married, status, etc, 
also sending small representative 
range of specimens, to: J. /LOTTLTD. 
Piccadilly House, Regent St., London, 
5.W.1 


CALCULATING SERVICE 
LTD. requires temporary Comptomcter 
operators to work in all areas. The 
position would offer fairly regular 
work in and around your own district 
and would be particularly suitable for 
married women who are unable to 
take a permanent position through 


ASSISTANT WANTED for all-round 
duties in Publicity Department of 
Scientific Instrument makers. Must 


have flair for writing technical copy in 
zood, simple English and have a 
knowledge of and interest in general 
science. Work will include lay-out, 
proof reading and general work in 
preparation of catalogues, leaflets and 
advertisements, assistance in exhibition 
arrangements, etc. Five-day week, can- 
teen facilities,, superannuation. Please 
apply, stating age, experience and salary 
required to 

Box 6237 Ad. Weekly 180 Fleet St EC4 


Opportunity arises for 
YOUNG MAN WITH IDEAS 


to join the creative side of a 
PROGRESSIVE 
TECHNICAL 
ADVERTISING 
AGENCY 


Essential qualifications include a know- 
ledge of technical subjects particularly 
of machine tools and engineering pro- 
duction methods, a general knowledge 
of artwork, blockmaking, printing, 
studio photography, etc., and the ability 
to conceive ideas for technical adver- 
tising campaigns. Intending applicants 
should be able to convert their ideas 
into rough visuals and to write captions 
and technical copy, to produce com- 
plete layouts for advertisements, cata- 
logues and leaflets. 


Box 6306 
Advertiser's Weekly 180 Fleet St EC4 


LADY ASSISTANT required for Voucher 


Dept. of Advertising Agency. Must 
be keen and adaptable, with previous 
experience of voucher checking. Write 


Stating age, experience and salary re- 
uuired to Personnel Director, John 
Haddon & Co., Ltd, 11 Salisbury 
Square, E.C.4 


ADVERTISING ASSISTANT (unior) re- 


quired in Advertisement Dept. of well- 
known weekly journal Must be able 
w type Shorthand useful but not 
essential S-day week Commencing 
salary £5. Particulars of age and ex- 
perience to 


Box 6298 Ad. Weekly 180 Fleet St BC4 


CLASSIFIED ADVERTISEMENTS | 


RATES: APPOINTMENTS VACANT, 3s. 6d. per line, 405. per display panel inch. 


APPOINTMENTS WANTED. 


charge, one line plus 9d. covering 
ertisements 


adv 


.» 3s. per lime, 35s. per display panel inch. 
classifications, 4s. per line, 45s. per display panel inch. Minimum, 3 lines. 


postage 
under seven insertions MUST 
Weekly,” 180 Fleet Street, London, E.C.4. 


All other 
: Box No. 
» ete. Series rates on application: all 
BE PREPAID. Address “Advertiser's 
CHAncery 8844 (Fx. 25). 


APPOINTMENTS VACANT 


Vacant: “The engagement of persons answering these advertisements must 


made through a Locel Office of the Ministry of Labour or a Scheduled Employment 


the applicant is a man aged 18-64 inclusive or a woman aged 18-59 inclusive 
or the employment, is excepted from the provisions of the 
Notification of Vacancies Order 


1952." 


for dealer 


have magazine experience 
according to ability 


VAUXHALL MOTORS LIMITED, LUTON 


require the following : 


LAYOUT MAN 
Required for the Publicity Department to adapt national advertisements 
use and to handle all 
knowledge of typography essential 
annum according to ability 


EDITORIAL ASSISTANT 
Required for the Vauxhall Motorist and the Bedford Transport Magazine 
to augment existing editorial staff 
feature articles written in clear, simple English and should preferably 
Starting salary up to £700 per annum 
Most suitable age 25-30 


TECHNICAL LITERATURE ASSISTANT 
Required to help in the production of owners’ handbooks 
specifications and similar publications 
and experience of motor vehicles and be able to write clear 

English. Starting salary up to £550 per annum according to ability 


Applications in writing should be made to the 


Employment Manager, Vauxhall Motors Limited, Luton, Beds. 


together with recent specimens and should clearly state the vacancy applied for 


production details Thorough 
Starting salary up to £700 per 


Must be able to produce good 


technical 
Must have technical knowledge 


concise 


4 


ADVERTISEMENT 
MANAGER 
required 


by old-established quality monthly 
trade journal, allied to textile field. 
(One of a group of trade journals 
published in London.) Good pros- 
pects and commencing salary of at 
least £750-£900, according to 
experience. 


Box 6286, 
Ad Weekly, 180 Fleet Street, E.C.4. 


AN EXHIBITION AND DISPLAY 
DESIGN ORGANISATION has a 
vacancy for a person capable of con- 


trolling administrative 
provressing of contracts 
for being meticulous in detail is essen- 
tial Ihe appointment requires the 
knowledge and ability to supervise stand 
building contracts and a personality 
suitable for contact with clients on all 
rouune tems. An appreciation of con- 
temporary design is desirable. The 
salary will be adequate and the pros- 
pects are good A pension scheme 
operates 

Box 6301 Ad. Weekly 180 Fleet St BC4 


side and the 
An aptitude 


SECRETARY S/TYPIST 


required by Soles Director 
High Class Colour Printers to assist in running 
small London Sales Office largely on her own 
initiative. Artistic or copywriting ability would 
be « great asset but is definitely not essential 


BP. CO. LID., 44 Bloomsbury Street, WC! 


WANTED: EDITORIAL ASSISTANT 


for illustrated) weekly = architectural 
magazine, to take charge of production 
Experience of layout and editorial work 
essential Literary ability and know- 
ledye of architecture useful. Must be 
reliable, practical and good organiser. 
Write, with full details of experience, 
age and salary required 

Box 6299 Ad. Weekly 180 Pleet St EC4 


ACCOUNT 
EXECUTIVE 


Experienced and keen young 
Executive required to take con- 
trol of group of accounts at our 
Norwich office 
A fine city to live in and a fine 
Agency to join 
Write giving full details of expe- 
rience to 

D. A. Tibbenham, 
WILLSMORE 4 TIBBENHAM 

(Norwich) Ltd., 
London Street, Norwich 


GOOD ALL-ROUND ARTIST required, 


salary £14 week Write 


per niving 
details, 
Box 6132 Ad. Weekly 180 Fleer St C4 
ADVERTISING AGENCY IN) GLAS- 
GOW has opening for one suntor 
Executive Ave 21-24 Essential must 
have experience in advertisin r pulti 
city—-preferably in an Agen State 
auc, cxperionce and salary expected 
Box 6302 Ad. Weekly 180 Fleet St bC4 


ARMSTRONG SIDDELEY 
MOTORS 
have vacancies for 
A TECHNICAL WRITER and 
A TECHNICAL ARTIST in the 


Technical Publications 
Aero 


Section of their 


Sales Department The work is 
interesting and applications are invited to 
Reference Di | 


Armstrong Siddeley Motors 


Personnel Manager, 


Coventry 


——— 


HIGH-CLASS RETOUCHERS (Acro- 
graph, still life) offered excellent work- 
ing conditions and hone-term ayree- 
ments by new studio in Central Lon- 
don, Write stating experience and salary 
required echnical Artist 104-112 


Marylebone lanc, W.1 


Box 6307 
} Advertiser's Weekly 180 Fleet St EC4 


ADVERTISEMENT 


LETTERING 


SHOW CARDS, CUT-OUTS 


‘Phone your Classifieds to CHA 8844 (Ex 25) 


ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


KEEN RESOURCEFUL 
ASSISTANT 


Wanted 


by Manager of busy Central Publicity 
Dept. working for a group of Precision 
Engineering and Distributing Comp- 
anies. Successful candidate will have 
had Agency experience or several years 
as Advertising Manager in Industrial 
Organisation, handling at top level lay- 
out, production, copy writing, direct 
mail, packaging and all forms of sales 
promotion material. Age 39-35, salary 
about £900 

Contributory Pension Scheme. 

Apply with full details to 


APPOINTMENTS WANTED 


SECRETARIAL 


AND OFFICE STAFF. 
efficient candidates for 
Consult Embassy Bureau, 
House, Whitcomb Street, 
WHlitchall $924 
MANAGER (26) 
secks better prospects. Used to selling, 
also administrative ability and printing 
experience Salary required £600 
Box 6308 Ad. Weekly 180 Fleet St BC4 


FREE LANCE SERVICES 


We introduce 
all vacancies 
Excel 
wo. 


LAYOUT ARTIST (Ex. Pig.), spectalises 


in folders and brochures, secks com- 
missions 
Box 6100 Ad. Weekly 180 Fleet St BC4 


FASHION DRAWING (Furs a speciality). 


Animal sketches in line, wash or full 
colour, Also advertising and brochure 
layouts, air-brush work, etc, Detivery 
as fast as first-class work will allow, 
Loarridge Publicity Lid., 15 South Tay 
Street. Dundee. 
POR REPRODUCTION, 
trademark, letterheading, 
Phone: WES 7610 


MISCELLANEOUS 


Design for 


showcard 


DEBTS COLLECTED throughout Britain 


Brilegal 
Bradford. 


No result-—no commission, 
(Estab, 1919), 80 Leeda Road 


SIRPL — (Ht. de la ChassaigneP. F. 
Gomez Homen). International Service 
Agency, Via Visconti di Modrone, 6, 
Milan, 


PRINTERS 


PRINTING. 


Well equipped firm (0 
miles N. London) solicits enquiries for 
high class colour, brochure or journal 
production, Absolute faith assured. 

Rox 6202 Ad Weekly 180 Fleet St BO4 


PRINTER REQUIRED for series Sureet 


Resident 
pages 


Directories, 
Demy -Octavo, 


and Private 
between 150/500 
1,000 3,000 copies 

Box 6305 Ad, Weekly 180 Fleet St BC4 


BUSINESS OPPORTUNITIES 


ADVERTISING FOLDERS 


by photo-litho or letterpress (own 
photo-litho process plant) 
CARILLON PRESS LID. 
Colour Primers, Bournemouth 
Telephone Boscombe 36835. 
ndon Office 98-100 Fleet Street, 


Tine 


lo 


SPECIAL ANNOUNCEMENTS 


L.CA Phone: CENtral 1740 


See December 10 issue ol 
ADVERTISER'S WEEKLY, pages 
594-595 for the Monthly Register 
of Trade and Specialist Publi 
cations Section. January 14 will 
be the next issue containing this 
Register. 
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SELLING 


i 
3 
af 


USE THE 
TECHNICAL JOURNAL 


Nq 


7 


SIGCEST APPEAL 


TIMBER 
USING | 
TRADES... 


WoopDWORKING 
INDUSTRY 


PUT IT ON 
1954 SCHEDULE 


Published by TRADE CHRONICLES LTD. 
180 FLEET STREET, E.C.4. 


Tel. CHAncery 8844 


lui rsSpay, DecemBerk 24, 1953 


—STOP PRESS — 


‘COLOUR TV WILL 
MEAN MORE ADS 
IN COLOUR’ 


The method of printing that is 
due for the biggest advances in 
the immediate future is offset, in 
the opinion of Malcolm Me- 
Corquodale, M.P., chairman of 
McCorquodale & Co., Ltd., the 
hig printing concern. 

Offset was paramount in run- 
ning colour, he told the Publicity 
Club of London. In America it 
was thought there would be a 
deluge of colour directly colour 
television got under way. 

“If you are looking at glorious 
Technicolor on your screen, you 
will probably need a lot of high- 
powered colour in your advertise- 
ments to get over at all” he said. 

Other points from Mr. Me- 
Corquodale’s address: 

The most modern printing 
machines were coming from 
Germany. British machine 
makers would have to face the 
keenest competition from Ger- 
many not merely here but also 
throughout the sterling area. 

British printing was better than 
American, but American paper 
was wonderful. 

As regards 3-D printing, “my 
personal view is that the spec- 

tacles kill the thing.” 


ON WITH THE NOTLEY 


A magnificent framed fake por- 
trait of C. D. Notley in Victorian 
guise was presented to him at the 
21st birthday party of Cecil D. 
Notley Advertising Ltd., held at 
Bush House Restaurant. 

Concocted from a blown up 
passport photograph, it showed 
him with side whiskers and a 
flowing cravat. 

The portrait’s cover (promin- 
ently labelled “Stolen from 
Sanderson’s”) was unveiled amid 
much hilarity by D. A. Dease, 
director and secretary, as a gift 
from the directors and staff. 

C. R. Casson (C. R. Casson, 
Lid.) congratulated Mr. Notley 
on the agency's 21st birthday. 

A competition for supplying 
last lines to given limericks was a 
feature of an evening much en- 
| joyed by about 140 members and 
guests. 

One of the “decorations” was a 
series of panels purporting to be 
news stories. Headed “a wonder- 
ful year for Notley’s,” they 
amusingly confused Mr. Notley 
_ with almost everybody from the 
“abdominal snowman” to 
Gilbert Harding! 


Foster Clark have resumed 
advertising in Greater London's 
| Greater Press from March next. 
They last used the organisation 
in 1947. Another advertiser, 
new to G.L.G.P., is Robinson's 
Patent Groats, which commences 
_ in the New Year. 


Published by the Proprietors. 
De 


PUBLICATIONS, Ltd., at their office at 180 Fleet Street, London, E.C4 
Printed in England by Keliher, Hudson & Kearns I td., 


15-17 HatficlJ 


NEW ‘MONTHLY FOR 
HAIRDRESSERS ? 


A new monthly publication for 
the hairdressing trade may soon 
be available. 

The National Hairdressers’ 
Federation members have been 
pressing for a Federation paper 
for some time, and it is now 
understood that H. McShane, 
managing editor, “The Midland 
Hairdresser,” has offered to pro- 
duce a monthly issue, which he 
would manage and edit. The 
paper would provide a review of 
Federation work, and would be 
free of cost to the Federation. 
The offer is to be considered by 
the Federation publicity com- 
mittee. 


ADVANCING INTERESTS 
OF DISPLAY 


New president of British Dis- 
play Association, Sir Gerald 
Barry, in Christmas message to 
members states: 

“I hope that each one will do 
everything possible to encourage 
the interest of both traders and 
the public in the aims of the As- 
sociation, and to bring home to 
them the importance, and the 
value, of good display. 

“We may all hope that the 
coming year will be one of 
further advance in recognition of 
the Association’s purposes and of 
how, properly understood and 
interpreted, they can do so much 
to help trade, the discrimination 
and enjoyment of the public, and 
the good name of our streets.” 


AD MANAGER FOR 
KANGOL 


John Graham, advertisement 
director of the North London 
Observer series, has been ap- 
pointed advertising manager of 
Kangol Wear Ltd. and for 
William Carrick & Sons, Ltd., 
hat manufacturers. Before join- 
ing the “Observer” series he was 
an account executive with the 
Robert Freeman Co., Ltd. 


As from its January issue the 
“British Agricultural Bulletin” 
published by the British Council 
will carry more and shorter arti- 
cles devoted to Commonwealth 
science. Ministers of agriculture 
in the Commonwealth countries 
contribute to this issue which 
contains many advertisements 
from = agricultural machinery 
manufacturers and breed associa- 
tions. Cover design now has a 
Commonwealth map, 2 torch and 
a celestial plough. 


(Phone: Chancery 8844.) 
London, S.E.1 
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